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Abstract

In the realm of language and communication, the influence of gender has long been recognised as
a significant factor shaping linguistic behaviour and interaction patterns. Within the context of
TV shows, understanding the role of gender in language selection and performance is particularly
relevant. This study delves into the linguistic landscape of the Algerian talk show The Weekend
Show to investigate the vocabulary choices and phonetic features employed by male and female
penalists. By examining these language aspects, the aim is to shed light on the gendered language
of the show’s penalists and explore how these differences may give rise to miscommunication.
This is achieved by carefully selecting episodes from The Weekend Show talk show, after
employing a purposive sampling technique. The research follows a descriptive research design
where extracted data is analysed through a directed content analysis. Through the analysis of the
findings, several key results have emerged. Firstly, there are observable differences in the speech
of males and females, specifically in the utilisation of the selected phonetic features and
vocabulary choices. Statistical significance is observed in the excessive use of filled pauses and
borrowed vocabulary items among male penalists and long turns among female penalists.
Conversely, non-filled pauses and intensifiers demonstrate qualitative significance, suggesting
notable variations in speech styles and influence of the discussed topic. Furthermore, these
differences can lead to miscommunication, mainly interruptions. Lastly, the use of emotional and
collaborative language among females and dominant, assertive, and competitive language amng
males perpetuate gender stereotypes.

Keywords: gender, vocabulary choices, phonetic features, linguistic behaviour, interaction

patterns, TV shows, gender-based stereotypes.
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General Introduction
Background of the Study

Accounting for the way we speak in different social contexts is one of the main concerns
of variationist sociolinguistic studies (Labov, 1972). The focal point of these studies revolves
around how speakers' use of language is influenced by a variety of social correlates, mainly social
class, ethnicity, age, and gender. In the 1970s, sociolinguistic studies concentrated on the
distinctions between the speech of males and females. The attention is based on ideologies
underlying the differences and similarities, and leading to different approaches justifying the
interactions occurring between both genders. A substantial portion of these studies, primarily
those of sociolinguists such as Lakoff (1975), claimed that mixed-gender conversations have
traditionally been dominated by men. Thus, men’s speech styles have been represented as
unmarked ways of implementing power and dominance (Lakoff, 2004). In contrast, other studies
such as Darnell (1975) and Cameron (1998), in their common view, stated that males and females
live in different worlds which make them have different cultures; this systematically affects their
language use. As a result, these studies played a significant role in explaining the communication
between men and women in different social contexts in the current culture.

In this regard, there are cultural differences between men and women that refer to the
maintained system of socially learned values, traditional norms, and beliefs. Algeria, which
represents an example of Arabic culture, is recognised for its cultural heritage that has evolved
over time. Algerian culture is a complex combination of varied denomination groups, music,
literary riches, and several languages or dialects spoken throughout the country. Algeria’s official
language is Standard Arabic, but for everyday communication, informal talks, songs and movies,
Algerians use dialects which are inspired by Standard Arabic, and heavily influenced by Berber,

French, Spanish, Turkish and Italian from which they have many borrowed words.
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Therefore, culture plays a significant role in shaping and reinforcing gender stereotypes,
influencing beliefs about appropriate roles and behaviours for males and females. Iddou (2011),
in her work, claimed that both males and females in Algeria have different linguistic behaviours
in the sense of women’s vocabulary selection is different from men’s. For example, women in
Algeria may exhibit a greater tendency to use empty adjectives in their speech compared to men.
Additionally, women may be more cautious in avoiding the use of taboo words or expressions
that are considered socially inappropriate or offensive. Also, she mentioned that male and female
speech differences vary from one area to another in Algeria. This leads to the conclusion that
culture is one of the factors that determine and shape men’s and women’s verbal behaviour which
varies at different linguistic levels. In terms of pronunciation, women generally exhibit better
pronunciation than men, including the learning of a second language. This may explain why more
girls choose to study language as their major than boys. Women also tend to use a high-pitch
voice and rising intonation pattern, which can suggest gentleness and lack of confidence. On the
other hand, men tend to use falling intonation to show confidence and power (Lakoff, 1975).

Particularly, TV shows, which are a form of public communication, have a significant
impact on how the language and communication style of both genders are presented to the
audience. Through these shows, different cultural aspects are depicted and displayed, which can
influence how people perceive and understand gender and linguistic behaviours. In other words,
live TV shows can shape the way people view language use and communication patterns between
men and women and provide a window into the effect of gender on language use.

Statement of the Problem
Algerian TV shows often feature both male and female participants, but it is unclear
how gender differences in language selection and performance impact communication and

understanding between participants. While there is evidence to suggest that males and females
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use distinct vocabulary and phonetic features in their speech, it is not clear how these differences
manifest in a talk show setting. This study aims to address this gap in knowledge by investigating
the gender differences in vocabulary choices and phonetic features among participants in The
Weekend Show, one of the Algerian TV shows, with the acknowledgement that these differences
may potentially lead to miscommunication, and also highlights that various strategies that can be
employed to overcome the challenges arising from gender variations in vocabulary and phonetic
features.
Significance of the Study

The primary significance of this study and its findings lies in their contribution to our
understanding of the role of gender differences in language selection and performance within
Algerian TV shows. By exploring the impact of these differences, this research sheds light on the
dynamics of communication and language skills in the television context. Since television, which
is a beneficial medium, is known to have an impact on students' spoken and written language
skills such as vocabulary, grammar, and syntax, the knowledge gained from this study can be
useful to media professionals, researchers, and viewers seeking to comprehend the messages
conveyed, engagement strategies used, and conversational dynamics in television shows.

Furthermore, the study enriches the Algerian scientific community by providing visions
into gender differences in language selection and performance on television, making it a valuable
contribution to the field. Moreover, this study has the potential to offer significant insights to
individuals from diverse nationalities and cultures, allowing them to gain a deeper understanding
of ours.
Aim of the Study

This study aims to determine the linguistic choices of males and females through the

investigation of the language they use at the level of vocabulary and phonetic implementation
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occurring in the Algerian talk show The Weekend Show. This overall aim is accomplished
through the following objectives: identifying the differences in language vocabulary choices and
the phonetic features that both genders adopt in their conversation, exploring how gender
stereotypes may account for these differences, and determining the role specific vocabulary and
phonetic features may play in miscommunications in mixed-sex groups in the selected show.
Research Questions and Assumptions

The questions of our research are the following:
1. To what extent do the investigated phonetic features (speaking rate, pauses, rising intonation,
emphatic stress, and the length of the turn) prevail in the speech of males and females penalists in
The Weekend Show?
2. To what extent do the investigated vocabulary items (empty adjectives, adjectives of colour,
hedges, intensifiers, diminutives, borrowed vocabulary items, swear words, and tag questions)
prevail in the speech of males and females penalists in The Weekend Show?
3. Which vocabulary choices and phonetic features cause miscommunication in mixed-sex
groups in the selected show?
4. How do gender stereotypes account for the differences in vocabulary choices and phonetic
features distribution among male and female participants?

Based on the literature, these assumptions were formulated:
1. Males and females exhibit distinct language patterns, with females generally speaking at a
slower pace, using more filled pauses, and employing emphatic stress, while males tend to utilise
rising intonation and dominate in longer turns.
2. The use of empty adjectives, adjectives of colour, hedges, intensifiers, and diminutives are
more frequent in the speech of females, however; the use of swear words, tag questions, and

borrowed vocabulary items are more frequent in the speech of males in The Weekend Show.
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3. Miscommunication arises from interruptions influenced by specific vocabulary choices and
phonetic features, while no significant miscommunication in terms of accommodation,
indirectness, politeness, or prestige relate to vocabulary choices and phonetic features.
4. Gender stereotypes can influence the vocabulary and phonetic features used by male and
female speakers, with women tending to use more nurturing or emotional words, while men may
use more assertive, competitive, aggressive or dominant words.
Methodology

The research follows a descriptive research design with a mixed-method approach using
content analysis as a tool for the analysis of the obtained data. More specifically, we opted for
directed content analysis to analyse and compare the language selection and performance of both
genders in The Weekend Show. Additionally, we utilised frequencies, percentages, means, and
standard deviations as they offer a more impartial and measurable means of detecting variances
in vocabulary and phonetic features among male and female participants.

Algerian TV shows are the broad scope of our study, and our main focus is gender
diversity within them. In order to achieve this, we used the method of non-probability sampling,
where we purposefully selected the live TV show The Weekend Show, which airs live on Ennahar
TV every Thursday at 09:30 p.m. The selected sample fits all the necessary requirements of the
study as an Algerian TV Show involving gender diversity.

Structure of the Study

The present study is designed to investigate the variations in vocabulary and phonetic
features caused among both gender in the TV show The Weekend Show. The study consists of
two main chapters.

The first chapter of this research provides a theoretical review of the two research

variables language and gender in the context of talk shows. It is divided into two sections.
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Section one, language and gender in talk shows, discusses the concept of gender and its
approaches, gender miscommunication in mixed-sex groups, dispute resolution, as well as media-
related factors that influence language behaviour. Section two, language aspects, provides an
overview of the various aspects (vocabulary and phonetic) that differ among male and female
speakers.

The second chapter focuses on practical aspects and is divided into three sections. The
first section outlines the methodology, including population and sampling-technique, data
extraction and data analysis method. The second section presents data obtained from the content
analysis of the selected show, in addition to the analysis of the data. The last section provides the

discussion and interpretation of these findings.
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Chapter One: Literature Review

Language is a means of communication and a significant tool that shapes our social
interactions which influences and is influenced by cultural norms, and expectations for the realm
of gender. This sociolinguistic account in particular explores the relationship between language
and gender in Algerian talk shows, with a focus on vocabulary choices and phonetic features. The
examination of the linguistic patterns and practices present in these talk shows uncovers how
language reinforces gender roles and reflects gender stereotypes in Algerian society. The first
section provides an overview of the concepts of sex and gender and explores various approaches
to studying the language-gender relationship. It discusses communication differences in single
and mixed-sex conversations, addressing gender miscommunication and conflict resolution
strategies. The impact of media language on both genders is also examined. The second section
focuses on the linguistic aspects of gender, including vocabulary choices and phonetic features.
As readers progress through this chapter, they will gain a deeper understanding of the intricate
relationship between language and gender, particularly within the context of talk shows in
Algeria.

Section one: Language and Gender

This section presents a thorough overview of the key concepts related to the analysis of
males’ and females’ language features. First, it starts by identifying the clear distinction between
gender and sex and the approaches related to language and gender. In addition, this section
focuses on explaining gender miscommunication and, conflict resolution in mixed-sex
conversations, and delves into the concept of gender stereotypes and their impact on language
styles used by different genders. Finally, the section highlights the language behaviour in the

media across aspects of the media that affect language use by both genders.
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Sex and Gender

Sex and gender reflect two complex concepts that are sometimes used interchangeably
(Litosseliti 2006). Gender is shaped by society and culture, while sex is determined by biology
and involves categorising individuals as male or female based on physical, physiological, and
anatomical characteristics, including XX chromosomes for females and XY chromosomes for
males. However, gender refers to the traits and characteristics associated with being male or
female within different societies and cultures (Butler, 1999; Letosseliti, 2006; Coates, 2013).

Scholars have recognized that while individuals are born with biological sex (male or
female), their language use is shaped by social and cultural influences, as noted by Coates (2013).
This has led to a distinction between sex and gender in sociolinguistics, where gender is viewed
as a socially constructed category based on sex. However, some scholars, such as Bell et al.
(2006), continue to use the term gender in relation to the biological sex of speakers. This
perspective challenges the notion that sex and gender can be completely separated, as it
acknowledges the role of social and cultural history in shaping language use, and it highlights
that sex always underlies gender.

Wahyuningsih (2018) focused on how language varies with respect to gender, which refers
to the social and cultural roles associated with being male or female adhering to the view that
they are separate. The study examined how men and women use language in different ways and
how these differences are influenced by cultural norms and expectations. These linguistic
variations can include differences in the lexicon (word choice), speech styles, grammatical
constructions, as well as phonetic and phonological features. This implies that how we use
language is not solely determined by biological sex, but is also influenced by societal and cultural

factors. Therefore, understanding language variation in relation to gender requires considering the
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complex interplay between biology, society, and culture, and the ways in which they shape
individuals' language use patterns.
Language and Gender Approaches

The main gender approaches discussed deliberately exclude the biological approach, as it
shares the concept that men and women are inherently different due to their biological
distinctions which is referred to the first heading of the section.

The Deficit Approach

The deficit approach is somehow the oldest since it was the first to primarily deal with
male/female speech broadly. Jespersen (1922) is one of the linguists who tackled, in his book
Language: Its Nature, Development, and Origin, a set of ideas about men’s and women’s
language. He focused on the concept that language is the source of men's power, whereas women
are descended from men. Consequently, males’ language is the norm because it is
comprehensive, accurate and implicitly superior to that of females’ one. According to his theory,
women use the language by imitating men’s language since their speech is deficient, incomplete
and imperfect. The deficit approach suggests that “women’s ways of speaking are, either by
nature or nurture, deficient in comparison to men’s” (Cameron, 1998, p.14).

In accordance with this ideology, Lakoff (1975), in her work Language and woman’s
place, claimed that the way women speak is totally different from men, and this contributes to
sexist attitudes and practices against women. She also claimed that women were socially
excluded, leading to gender inequality when using language. Women wanted to interact in a
particular way that reflected their social status which is inferior to males. As a result, women's
linguistic expression was less effective than men's (Lakoff, 2004). According to Coates (2013),

Lakoff suggested a concept called "women's language™ (WL), which is characterised by linguistic
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forms including hedges, tag questions, and exaggerated intonation which is explained in detail in
section two (refer to 1.2.1). WL is regarded as deficient, inadequate, and weak compared to the
norm of male’s language.

The Dominance Approach

Lakoff (1975) claimed that the primary distinction between men and women is the
disparity in power between them. She stated that women's speech is regarded as incomplete and
sometimes meaningless because of their low status in society, whereas men's speech is faultless.
The dominance approach viewed women as an oppressed group and interpreted linguistic
differences in women's and men's speech in terms of men's dominance and women's
subordination (Zimmerman & West,1975; Coates, 2013).

In the same regard, Lakoff (2004) suggested that the powerless members of society must
also be more polite. Thus, in communities where women are the powerless members, their speech
would contain more elements of linguistic politeness, prestige, and tag questions to reflect
insecurity. This theory enables interpretations of some communication issues that exist between
men and women because of the socially imposed gender roles and the unequal hierarchical
positions.

The Difference Approach

Lakoff's (1975) theory was the main inspiration for the development of the difference
approach proponed by Tannen (1991). It is based on the concept that the subcultural view
considered men and women as belonging to two distinct but equally valid subcultures because of
how they were raised from childhood (Tannen, 1991; Coates, 2013). The difference model

provided another way to evaluate women's language outside the context of oppression or
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inferiority. According to Coates (2013), scholars have been able to demonstrate the advantages of

linguistic strategies unique to women and to appreciate the manner in which women speak.
Generally, men and women communicate differently because they are part of two distinct

subcultures that have different cultural worlds. This social and physical division since childhood

created distinct languages and ideologies between males and females. Tannen (1991) has

identified several differences in communication styles between men and women, which can

sometimes lead to miscommunication. The following are the main six key differences.

° Status vs. Support: Men may communicate to establish and maintain status or hierarchy,

while women use language to create connection and provide support.

° Independence vs. Intimacy: Men often communicate to assert their independence, while

women prioritise building intimacy and connection through communication.

° Information vs. Rapport: Men may prioritise conveying information and facts, while

women prioritise building rapport and social connections through conversation.

° Problem-Solving vs. Empathy: Men tend to focus on problem-solving and offering

solutions, while women may prioritise empathy and understanding.

° Assertiveness vs. Politeness: Men may use more direct and assertive language, while

women may use more indirect and polite language to avoid conflict and maintain social harmony.

° Conversational Dominance vs. Participation: Men may engage in more conversational

dominance, while women tend to participate more by listening and supporting.

It is important to note that these differences are based on generalisations and not all men or

women may exhibit these communication styles. Additionally, these differences can vary across

cultures, contexts, and individuals. Being aware of these differences can help reduce gender

miscommunication.
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The Social Constructionist Approach

The social constructionist approach has gained momentum in recent years, particularly in
the study of language and gender. Scholars have moved towards understanding gender as a
constitutive factor in the construction of social identities, and this approach has been influenced
by Butler's (1990) notion of performativity. According to Butler (1990), gender is not an inherent
trait, but rather a social construct that is performed through language and behaviour. This
perspective allows for the recognition of agency and subjectivity among individuals in the
construction of their gender identities. Many sociolinguists have adopted Butler's view of gender
as performative, including Wodak (1997), Sunderland (2004), and Litosseliti (2006). This
approach allows for an understanding of how individuals actively construct their gender identities
through their language use and behaviour, and how they can conform to or resist societal norms
associated with gender.

This approach challenges previous research that viewed women as passive victims of
societal norms. Instead, it recognises that individuals have agency and can actively engage in the
construction of their gender identities, conforming to or resisting social expectations. This
perspective opens up new possibilities for understanding gender as a dynamic and contextual
process that is continuously constructed through language and social interactions.

Features of Single and Mixed-sex Conversations

The nature of communication is shaped by the gender composition of participants, whether
in single-sex or mixed-sex conversations. These conversations exhibit unique characteristics,
including interruptions, power dynamics, and communication style differences. Gaining an
understanding of these features can provide insights into how gender influences communication

dynamics in various social settings.
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Features of Single-Sex Conversations

Same-sex conversations tend to involve greater levels of emotional expression and
disclosure, with individuals feeling more comfortable and able to relate to others of the same sex
(Tannen, 1991). Additionally, Tannen (1991) claimed that direct communication and supportive
language is also common in single-sex conversations, with individuals expressing their thoughts
and feelings more explicitly, assertively, and straightforwardly, using expressions of empathy and
encouragement. A study by Kimmel and Mahler (2003) found that single-sex groups tend to have
a stronger sense of unity and cohesion than mixed-sex groups; highlighting the importance of
social support and belonging in shaping adolescent behaviour and attitudes. They argued that this
may be because single-sex groups provide a safe space for boys to express their emotions and
discuss issues related to masculinity without fear of judgment or ridicule from girls. Therefore,
males may engage in more competitive behaviours, while females may behave more
cooperatively.
Features of Mixed-Sex Conversations

There are distinct features that can affect mixed-sex conversations, including:
° The frequency of interruptions: Research has shown that men interrupt women more often
in mixed-sex conversations which can impact the flow and balance of conversation (Lakoff,
1975). This interruption pattern can be a form of dominance and hinder effective communication
between men and women.
° Power dynamics, which refer to the imbalances in influence, control, and authority within
interactions or relationships between individuals or groups, is another important feature of mixed-

sex conversations. Men tend to have more power, influence, and control in mixed-sex
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conversations (Carli, 1990). Consequently, this power dynamic can influence language use,
interruptions, and topics of conversation in mixed-sex conversations.
) Differences in communication styles: women are more likely to use backchannel cues,
such as nodding and smiling and showing more facial expressiveness, to indicate that are
listening, while men may prioritise asserting their presence by interrupting or speaking over
others (Aries, 1996).
These factors collectively contribute to the complexities of gendered communication in mixed-
sex interactions and may lead to miscommunication.
Gender Miscommunication in Mixed-Sex Groups

In mixed-sex groups, gender miscommunication can arise when individuals have different
expectations or assumptions about appropriate communication styles, including accommodation,
interruption patterns, indirectness, and the use of prestigious and polite language. For example,
women may be more likely to use indirect language and politeness markers, while men may be
more likely to interrupt and use assertive language as illustrated in the following studies.
Accommodation

Accommodation is a social and cognitive approach introduced by Giles in 1973. It

addresses the reasons and limitations of speech changes that may take place during social
interactions. Street and Giles (1982) claimed that speech accommodation theory has two main
premises: The first states that “communicators are motivated to adjust their speech styles with
respect to one another as a means of expressing values, attitudes, and intentions” (p.205), and the
second claims that the individual's perception and interpretation of another person's speech will

affect how they will respond.
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There are particular accommodation strategies that individuals use, mainly divergence,
convergence and maintenance. According to Giles et al, (1991), these accommodation strategies
show one’s intention to be included or excluded from a particular social group. First,
convergence is a process individuals use to appear more similar to others by adapting their
communicative behaviour. The assimilation process from one group to another is enhanced by
convergence, which decreases the differences between the interlocutors. For instance, when
lower-status groupsadjust their language to seem more like higher-status groups to gain
acceptance from them. Additionally, in order to promote smooth communicative exchanges, this
strategy does cover accommodation in linguistic features and accents, paralinguistic features like
speech rates, pauses and intonation, and also nonverbal features like smiling and gazing (Giles &
Ogay, 2007). Second, divergence is a strategy used to emphasise the distinctions between the
interlocutors at the level of individuals or group interaction. In other words, it is the way in which
individuals preserve and value their varied speech (Giles and Ogay, 2007). Third, maintenance is
a communication strategy used by individuals to maintain their usual way of speaking without
attempting to imitate or emphasise differences with their conversational partner nor accentuate
their difference (Bourhis, 1979). This means that maintenance happens when one makes no
changes to their speech and is unaffected by their interlocutor's speech.

Accommodation, while not explicitly creating gender miscommunication, can potentially
contribute to it in certain situations including the following:
. Lack of authenticity: when individuals feel pressured to conform to gender expectations,
they may accommodate or adopt a communication style that is perceived as more appropriate or

acceptable for their gender, leading to a lack of authenticity in their communication. This lack of



A SOCIOLINGUISTIC ACCOUNT OF GENDER IN TV SHOWS
18

authenticity can hinder effective communication, as it may not genuinely reflect their thoughts,
feelings, or intentions (Eagly,1987).
. Unconscious biases: accommodation to gender norms can also result in unconscious
biases, where individuals perceive or interpret communication through a gendered lens rather
than objectively (Giles & Ogay, 2007). These biases can influence how messages are interpreted,
leading to miscommunication as individuals may interpret messages differently based on their
gender-related biases or assumptions.

Thus, understanding the potential impact of accommodation on lack of authenticity and

unconscious bias is crucial in exploring the complex dynamics of gender miscommunication.

Interruption

Interruption in conversation is the act of one speaker breaking into the speech of another
speaker during a conversation (Tannen, 1994). Interruption can take various forms, including
overlapping speech, interruptive questions, and direct interruptions.
) Overlapping speech occurs when two or more speakers talk simultaneously. Although it
can serve different functions such as signalling enthusiasm, and agreement, it causes
disagreement as well. For example, during a lively debate, two speakers start talking at the same
time, causing confusion and hindering effective communication.
) Interruptive questions are questions asked by one speaker while another speaker is still
talking, which can challenge or clarify a point made by the speaker and signal a desire to take
over the conversation. For example, speaker A is explaining a concept when speaker B interrupts

with a question, seeking clarification and redirecting the conversation.
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° Direct interruptions occur when one speaker cuts off another speaker mid-sentence or
mid-word, which can be used to show dominance, assertiveness, or control over the conversation
and can also be used to challenge or undermine the credibility of the speaker (Sacks et al., 1974).

Interrupting others during conversation can create gender miscommunication due to
conflicting communication styles based on gender. Several studies have shown that men tend to
interrupt women more frequently in conversation, leading to feelings of exclusion or being
unheard by women (Lakoff, 1975; West & Zimmerman, 1983). Additionally, men may perceive
women's communication style as weak or ineffective, leading them to interrupt and take control
over the conversation (James & Clarke, 1993). According to Tannen (1994), this type of
interruption in conversation can occur for various reasons. For instance, men may interrupt to
establish their dominance, and women may use more hesitant language due to their socialization.
Furthermore, men may interrupt because they perceive women's communication style as
ineffective or weak, and seek to take control over the conversation. Interruption can also impact
power dynamics in communication, as men may use it as a means to maintain their dominance
and exert their power over women, and interruption should be used cautiously as a measure of
power or dominance in social interaction studies (Beattie, 1981). Thus, it is crucial to be aware of
gendered communication patterns, such as interruption, and strive for more equitable and
respectful interactions that allow everyone to feel heard and valued.
Indirectness

Indirectness can be defined as the practice of using language that does not convey a
straightforward or explicit meaning, but instead implies meanings, hints, or indirect suggestions
(Tannen, 1994). Tannen's theory highlighted the importance of recognising and accommodating

different communication styles for effective communication and intercultural understanding.
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Lakoff (1975) has contributed to the study of indirectness in language, noting its various social
functions such as conveying politeness, softening requests, or conveying deference. Lakoff also
focused on the use of indirect language to mitigate the impact of one's speech, through hedges,
fillers, or tag questions. The scholar emphasised that social and cultural context plays a crucial
role in shaping the use of indirect language, and particularly stressed the role of gender,
suggesting that women are more likely than men to use indirect language to convey politeness or
avoid confrontation.

Numerous studies have investigated the use of indirectness in different cultural and
linguistic contexts. For example, in Japanese culture, indirectness is a highly valued feature of
communication, as it is seen as a way to maintain harmony and avoid confrontation (Matsumoto,
1988). In contrast, in Western cultures, directness is often preferred as it is seen as a way to
communicate clearly and efficiently (Leung & Cohen, 2011). In addition, a study by Shattuck-
Hufnagel and Turk (1996) investigated the use of indirectness in Arabic speech in comparison to
English. The study found that Arabic speakers used more indirect language than English
speakers, and this difference could be attributed to the cultural value placed on indirectness in
Arabic communication.

Indirectness in language can create miscommunication between genders. Studies have
shown that women are more likely than men to use indirect language to convey politeness or to
avoid confrontation (Lakoff, 1975). However, men may interpret indirect language as ambiguous
or unclear, leading to misunderstandings or frustration (Mills & Grainger, 2016). In Arabic
contexts, for instance, Sadigi (2003) found that women in Morocco use indirect language more
frequently than men, especially when addressing men, as a way to avoid being seen as impolite or

challenging social norms. However, men reported difficulty in understanding the indirectness of
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women's language and sometimes interpreted it as a lack of confidence or assertiveness.
Therefore, it is crucial to highlight the importance of recognising and accommodating different
communication styles between genders to avoid miscommunication and promote effective
communication in diverse cultural contexts.

Politeness

Politeness is the process of conveying an utterance in the most respectful manner, which
in this case is required to reduce disagreement with others (Brown et al., 1987). Simply,
politeness means treating others with respect and consideration. In sociolinguistics and
pragmatics, Crystal (2008) stated that politeness is a phrase that denotes linguistic qualities
connected with social conduct norms, such as courtesy, rapport, deference, and distance. These
features include the use of specific discourse markers (please), appropriate voice tones, and
respectful forms of address such as the selection of first versus last names or the choice of
intimate versus distant pronouns. Polite individuals demonstrate good manners, interact in a way
that is socially acceptable, and refrain from being rude or impolite towards others (Pal, 2020).
However, some terms are inappropriate and should never be used in certain circumstances,
including demonstrating respect for others through one's manners, words, and actions.

Brown et al. (1987) classified politeness into two categories. There is both positive and
negative politeness. Positive politeness is defined by attempts to achieve unity through
declarations of friendliness, casual language use, compliments, and hedges, for example, so let’s
do this together. Negative politeness; on the opposite extreme, is demonstrated by treating
individuals with respect and avoiding intruding into their personal space; an example would be as

follows: 1 am sorry to bother you but could you do me a favour, please.
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Jespersen (1922) claimed that women preserved their native tongues and taught them to
their daughters. Even though the boys comprehend their mothers' and sisters' speech, they follow
their fathers' and brothers' speech from the age of five or six. Following the same path, Lakoff
(1973) emphasised that girls are taught from a young age to talk with "little lady" tones, and they
are allowed to complain, whereas boys are allowed to scream. Moreover, since males and females
have distinct and unique expressions that are associated with their respective genders, they
typically do not use expressions that are traditionally associated with the opposite gender
(Rochefort 1665 as cited in Jespersen, 1922; Holmes, 2013). This further reinforces the notion
that expressions associated with men are seen as typical, while those associated with women are
considered different or deviant.

There is no explicit expression of gender miscommunication in politeness between adults
due to gender stereotypes, or it rarely occurs since it entails rude behaviour. However, there may
be a miscommunication in politeness between teachers and students due to the age difference.
Students may use silence as a way to be polite towards their teachers, but it may not be well
received and may even be considered impolite. Similarly, using positive politeness towards
teachers may also be misinterpreted as impolite due to the social distance between the two
parties, as noted by Nakane (2006). i.e., other factors intervene in the creation of
miscommunication such as social distance, power and age.

Prestige

According to Labov (1966), prestige in linguistics is a socially motivated behaviour that
involves positive or negative evaluation, and certain linguistic features are considered prestigious
or stigmatised based on culture. Pearce (2007) further added that there is a direct correlation

between social prestige and linguistic prestige, with individuals related to powerful social groups
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being the main speakers of prestige language and variety. Cultural norms and perceptions play a
role in determining which dialectal variants, accents, or linguistic features are considered
prestigious, and this recognition can influence linguistic behaviour.

There are two types of prestige; covert and overt.
. Covert prestige is associated with non-standard variations. It is possible to establish
evidence that covert prestige in some cases is connected with particular linguistic forms
(Trudgill, 1972). She added that covert prestige reflects our society's value system as well as its
various subcultures inside this society by proving that, for male speakers, working-class non-
standard speech is highly regarded and prestigious for three reasons: age-linguistic
differentiation, sex-linguistic differentiation, and group solidarity.
. Overt prestige is generally and openly expressed in the speech community's linguistic
behaviour. Middle-class women usually use more standard or prestige varieties in speech than
men (Gordon, 1997). This may suggest that middle-class women may consciously or
unconsciously adopt language forms that are considered prestigious or socially desirable in their
speech, potentially reflecting their social status and adherence to societal norms or expectations.

Jaber (2022) conducted a study with a large sample size in a natural setting to generalise
the findings. The study aimed to identify who uses more prestigious language by dividing the
sample into mixed-gender and same-gender groups. Both males and females use prestigious
language, but for different reasons. Females prefer prestige variants to represent their high social
status as educated individuals, while males use it only in official communications. When males
and females converse, there is more progress toward prestigious variations in groups with only

one gender present, as both genders are sensitive and caring when the opposite gender is absent.
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It is not the use of prestige itself that creates gender miscommunication, but rather the
potential for misinterpretation based on social and cultural factors. In a workplace, a female
employee may use more prestigious language when speaking with her male supervisor to
demonstrate respect and professionalism. However, if the male supervisor is not used to hearing
such language, he may misinterpret her intentions and perceive her as being too formal or distant.
This could lead to a breakdown in communication between the two parties, as the female
employee's intentions were misunderstood due to the use of prestigious language.

Conflict Resolving in Mix-sex Conversations

Strategies such as communication, negotiation, mediation, bargaining and setting ground
rules have been suggested by Wani (2011), Harrison & Muhamad (2018), and Chidubem (2019)
for conflict resolution.

. Communication is a cooperative process characterized by an open and honest exchange of
ideas, thoughts, and feelings to express oneself, understand others, and find common ground.

. Negotiation can be defined as all interplay, techniques, and face-to-face efforts to
communicate with and alter an opponent's position.

. Mediation is a type of negotiation in which a third party facilitates the conversation.

. Bargaining which allows individuals to understand their opponents' views by expressing
their demands.

. The ground rules state that each participant should take his or her time expressing
opinions and treating each other with respect.

These strategies highlight the importance of resolving all issues in society especially
communication issues through peaceful means without resorting to violence.

Additionally, in order to resolve conflict in mixed-sex conversation the hearer can actively
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listen to the other person's perspective and try to understand their point of view. This can help to
build empathy and reduce conflict. Gibb (1961) proposed a theory of defensive communication,
which includes a focus on active listening as a strategy for reducing defensiveness and resolving
conflicts. According to Gibb (1961), active listening involves four key behaviours to resolve
conflict and signal agreement; attending, following, reflecting, and clarifying.

. Attending means paying attention to the speaker and demonstrating interest through
nonverbal cues.

. Following is understanding and following the speaker’s train of thought.

. Reflecting refers to paraphrasing or summarizing the speaker's message to demonstrate
understanding.

. Clarifying includes asking questions to clarify confusion or ambiguity. Gibb argued that
active listening can reduce defensiveness and increase the likelihood of finding a mutually
acceptable solution to a conflict.

Humour is another effective strategy for managing conflicts in the workplace according to
Romero and Cruthirds (2006), as it can reduce tension and enhance communication effectiveness.
However, humour should be used appropriately and respectfully. Women tend to be more willing
to compromise than men when resolving conflicts, as found by Dildar and Amjad (2017).

Understanding gender differences can significantly reduce communication frustration and
misunderstandings between men and women. In Gray's (2003) view, recognising and respecting
gender differences can reduce mixed-sex conflicts. He claimed that men and women handle
problems differently; women talk about their difficulties to feel better while men tend to isolate

themselves and think about solutions. Gray (2003) also noted that both genders approach conflict
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resolution, forgiveness, and love differently. By acknowledging and accepting these differences,
both genders can handle conflicts more effectively and foster more fulfilling relationships.
Gender Stereotypes

Stereotypes are simplified and standardised concepts that share the same beliefs, attitudes,
and behaviours among people from the same culture (Teo, 2014; Samovar et al., 2015; Bright., et
al., 2022). In particular, stereotypes are a reflection of cultural conventions and a person's
thoughts and attitudes are shaped by their environment. These rules are transmitted from
generation to generation through language, making them unified and clear.

According to Casad and Breanna (2017), there is a common belief that women are
perceived as more friendly, inclined towards gossip, and skilled in discussing their emotions and
relationships. On the other hand, men are often seen as competent, assertive, and direct. They are
associated with discussing factual information, technology, and travel, and these characteristics
are generally considered positive stereotypes for both genders.

According to Eddleston et al., (2006), children have a clear understanding of what
constitutes appropriate attributes of their gender since childhood. Simply, parents show their
children how they act from a young age, which is why men always feel dominant and powerful,
unlike women. Furthermore, these traditional gender roles serve as rules for professional
behaviour because they unconsciously govern how a person should communicate and act based
on their gender. There are several forms of stereotypes that are shared by the majority of human

beings.



A SOCIOLINGUISTIC ACCOUNT OF GENDER IN TV SHOWS
27

Table 1

Common stereotypes of women and men based on psychological research

Women’s Traits Men’s Traits
Affectionate Dominant
Appreciative Achievement-oriented

Emotional Active
Friendly Ambitious

Note. Adapted from (Merchant, 2012)

Table (1) presents a summary of common stereotypes associated with women and men
based on psychological research. These stereotypes reflect societal perceptions of the typical
traits or characteristics attributed to each gender. Regarding women, the stereotypes include
being affectionate, which implies warmth and nurturing behaviour. However, it is important to
acknowledge that these stereotypes do not represent the full range of diversity and complexity
within individuals of each gender.

Women are also commonly expected to be appreciative and express gratitude towards
others. The stereotype of women being emotional suggests that they are more likely to openly
experience and express their emotions. Additionally, women are often perceived as friendly,

emphasising their sociability and inclination towards building relationships.
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For men, the stereotypes include being dominant, which implies assertiveness, authority,
and a desire for control. Men are also commonly associated with being achievement-oriented,
driven by goals, success, and recognition. The stereotype of men being active highlights their
inclination towards physical activity and energy. Furthermore, men are often perceived as
ambitious, striving for success and seeking higher positions in their careers.

Language, Media and Gender

Language has a profound impact on how individuals view gender roles and identities. The
way men and women act in the media and the language used by them to describe them can
significantly impact how people perceive and interact with each other in their daily lives. Talk
shows, in particular, are popular mediums for discussing gender issues. They often provide a
platform for individuals to express their views on a range of topics related to gender roles and
identity. Nevertheless, these shows can also reinforce stereotypes and perpetuate harmful
attitudes toward men and women through their language.

Talk Shows

A talk show is an entertainment system that aims to be amusing and fun, but it can also
function as a form of news interview when it focuses on important social, political, or moral
issues. Talk shows create a virtual space that mimics physical environments, and they use a
variety of tools such as cameras, body language, and decor to create an atmosphere of intimacy
and trust with the viewers. The talk show format often involves personal stories and private life
details of the guests or host, which further enhances this sense of familiarity with the audience
(llie, 2001). In communication, the audience can be referred to using various terms, such as "the

people,” "the customer,"” "electors,” or "women," among others. It is therefore essential to
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consistently define the participation framework and communication goals to ensure that the
audience is engaged to understand the message being conveyed.

Additionally, it is important to invite people who are familiar with the topic being
discussed to ensure that the audience receives accurate and relevant information (Livingstone &
Lunt,1994; Sergio Straniero, 1999). In other words, having knowledgeable individuals as hosts or
panels can help to improve the quality and effectiveness of the communication process. For
instance, Steve Harvey, as a comedian, is well-suited to host talk shows that are meant to be
humorous and light-hearted, such as The Steve Harvey Show or Family Feud. In another
scenario, Hafid Darraji, a sports commentator, is an expert in sports and is likely to host sports
talk shows, where he can provide insights and analysis on various sporting events.

Men and Women in Media

The underrepresentation of women in the media has been documented by Sharma (2013),
who found that men's voices still dominate media outlets in most parts of the world. The
Women's Movement has been instrumental in highlighting this issue (Danner and Walsh 1999;
Malhotra & Rogers, 2000). Unfortunately, women's participation in media debates is often
limited by news organisations, who either ignore them or dismiss them as emotional radicals
(Len-Ros et al., 2005). Female journalists have also criticised the selection of newsworthy topics,
as issues that are important to women are frequently ignored or relegated to minor sections (Van
Zoonen, 1998). Additionally, Len-Ros et al. (2005) found that men are often portrayed as
assertive, aggressive, and dominant on television, while women are more likely to be portrayed as

communal, caring, giving, and sensitive.
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Aspects of talk shows affecting language behaviour

The media, especially talk shows, play a significant part in our daily lives, providing
information, entertainment, and social interaction. They often feature discussions between a
host/moderator and guests/panellists on a particular topic whose language behaviour can be
affected by many aspects of media including the audience, number of participants, and topic of
discussion, and the host.

Number of Participants

The number of participants in a talk show can affect language behaviour in terms of the
flow and structure of the conversation. A study by Goodwin (1986) examined how the number of
participants in a conversation affected turn-taking behaviour by analysing the conversational
behaviour of participants in two-person and larger group conversations and found that speakers in
two-person conversations tended to engage in shorter turns and switch topics more frequently
compared to speakers in larger groups. This suggests that in larger groups, speakers tend to take
longer turns, resulting in more extended and in-depth conversations. The study's findings
demonstrate that the number of participants in a conversation can indeed impact turn-taking
behaviour, with larger groups tending to have different conversational dynamics than smaller
groups.

Similarly, Schegloff's (2000) study showed that panel discussions involving multiple
participants are less structured and more conversational than one-to-one interviews. The study
found that such discussions often have a higher frequency of interruptions, overlaps, and turn-
taking. Schegloff (2000) identified various techniques used by participants to manage

overlapping talk, such as:
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° Cutting off which involves one speaker interrupting another to take the floor and start
speaking before the other has finished. This can be done by speaking louder, changing tone, or
using interrupting phrases like but, wait, or excuse me. Cutting off can be perceived as impolite or
disrespectful which is the same as overlapping, depending on the context and cultural norms.

° Pressing is a technique used to signal to the other speaker that the current speaker wants
to continue speaking despite the overlapping talk. This can involve speaking faster, speaking over
the other speaker, or repeating oneself to emphasise the point. Pressing can also be seen as
impolite or interruptive in certain contexts.

° Backchanneling refers to the use of vocalisations or gestures like mm-hmm, uh-huh, or
nodding to acknowledge the speaker and indicate understanding or agreement, even while the
speaker is still talking. Backchanneling is a supportive listening strategy that helps manage
overlapping talk without interrupting the current speaker.

The study also highlighted the collaborative nature of turn-taking in conversation, which
is particularly relevant in panel discussions where participants must negotiate turn-taking and
ensure equal opportunities to speak. In summary, Schegloff (2000) emphasised the importance of
understanding language behaviour in panel discussions and the ways in which participants
collaborate to manage overlapping talk and ensure a productive conversation. In our view, the
recognition of the challenges posed by simultaneous contributions and actively working towards
maintaining a productive conversation can enhance the overall quality of panel discussions and
promote meaningful exchanges of ideas. By acknowledging and addressing these dynamics,
participants can foster an inclusive and engaging environment that allows for diverse perspectives

to be heard and valued.
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The Topic of Discussion

The language and terminology used on a talk show varies depending on the topic of
discussion. One study by Ali (2018) on how the language behaviour of hosts and guests in
American and Iragi TV talk shows is influenced by the topic of the show was done by analysing
two talk shows, "The Doctors" in the United States and "Shabab Whbanat" in Irag, and examining
how the topics discussed on the show influence the language chosen by the hosts and guests. He
noted that in "The Doctors" talk show, the topics discussed were related to medical issues, and
the language used by the hosts and guests was often technical and medical in nature. In contrast,
on the Iragi talk show "Shabab Whbanat", which focuses on social and cultural issues, the
language used was often more emotional and expressive, reflecting the topic of discussion.
Through conversation analysis, he found that the language employed by hosts and guests on these
talk shows varied based on the topic of discussion. This provides insights into how language use
can vary depending on the topic of discussion, and how cultural and social factors play a role in
shaping language behaviour. Nevertheless, it should be noted that this study did not explicitly
consider gender as a variable. It focused primarily on the influence of the topic of the show on the
language used by hosts and guests, and how cultural and social factors may shape language
behaviour in different contexts.

Talk shows can also influence language norms in society. A particular word or phrase
used frequently on a talk show may become more accepted or normalised in everyday language.
Lakoff et al. (2004) argued that the way political issues are framed, or presented, can have a
significant impact on how they are understood and discussed in society. Framing can be achieved
through specific language or terminology. They referred to this as framing with language which

means "getting language that fits your worldview. It is not just language. The ideas are primary
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and the language carries those ideas, evokes those ideas” (p.4). In terms of shifts in language
norms, talk shows can play a role in popularising certain language usage or promoting specific
language norms. For example, if a talk show host frequently uses a certain word or phrase to refer
to a particular issue or group of people; this can influence how viewers perceive that issue or
group, and even affect how they speak about it in their own conversations.

In addition, emotional topics can also affect language behaviour. For example, discussing
emotional topics can lead to changes in language style and usage, such as the increased use of
first-person pronouns that have been linked to self-reflection and emotional processing. This
suggests that language can be an effective tool for understanding how people cope with emotions.
This has significant implications for mental health research and treatment (Pennebaker et al.,
1997).

In our view, gender can influence individuals' perspectives, experiences, and attitudes,
which can shape their contributions to the discussion. The diverse viewpoints and insights
brought by individuals of different genders can enrich the conversation and offer a more
comprehensive understanding of the discussed topic. The interaction of gender can manifest in
various ways. Participants may bring their gendered personal experiences, societal expectations,
or cultural perspectives to the discussion. These factors can influence how they perceive and
interpret the topic, as well as the parts they share.

The Audience

The audience of a talk show can play an important role in shaping the language and
behaviour of the host and guests by providing feedback. Talk show audiences are often
encouraged to participate by giving feedback or reacting to what they are hearing. This can range

from clapping and cheering to booing and heckling. The feedback provided by the audience can
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influence how the participants speak, as they may adjust their language and behaviour to elicit a
certain response from the crowd (Gumperz, 1982).

Additionally, Kiesler and Sproull’s (1992) study on group decision-making and
communication technology examined the role of the audience in shaping power dynamics. They
found that when people communicate in a group setting, power dynamics emerge and influence
how individuals communicate and interact with one another. Specifically, they found that
individuals with a high level of status or authority in a group tend to speak more and are more
likely to influence the group's decisions. In contrast, those with a lower level of status or
authority tend to speak less and be less influential in decision-making. This study supports the
idea that an audience can create power dynamics between the participants and the crowd. The
participants may feel the need to express themselves in a way that maintains their power and
authority over the audience, or they may try to connect with the crowd in a way that builds
rapport and support.

Furthermore, the presence of a live audience can create performance pressure for the
participants. They may feel compelled to speak in a certain way or use particular words in order
to impress or entertain the audience. This can lead to more polished, rehearsed language
behaviour, or it can result in mistakes and slip-ups if the pressure becomes too high. The study by
Lumley and O’Sullivan (2005) supported this idea. In this study, the researchers found that test-
takers performed differently based on the gender of the audience and the topic of the task. They
observed that female test-takers in particular were more affected by the presence of an audience
and that this effect was more pronounced when the topic of the task was deemed more personal.

These findings suggested that the presence of an audience can lead to performance pressure and
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that this pressure can affect language behaviour, as test-takers may adjust their language and
behaviour in response to the audience.

The Host

The host of a talk show can influence the language used by individuals of both genders.
The language used by the host, as well as the dynamics and atmosphere of the talk show, can
shape how guests and participants interact and express themselves during the show, regardless of
their gender. The host's language choices, tone, and style of interaction can affect the language
behaviours of guests and participants, potentially affecting their communication patterns,
expressions, and responses (Tannen, 1984).

To recapitulate, this section is an attempt to provide an overall explanation of gender
differences in language use, as the latter became one of the crucial topics that have attracted
many sociolinguists’ attention. It includes its approaches, gender miscommunication and its
conflict resolution in mixed-sex conversations, and gender stereotypes, which are the
characteristics and styles used by each gender. Finally, it emphasises the impact of media on
language behaviour, including its effects on both genders.

Section Two: Language Aspects

This section provides a detailed and insightful explanation of the language used by both
genders in regard to vocabulary choices and phonetic features. Phonetic features refer to the
various aspects of speech production, including voice quality, speaking rate, pauses, intonation,
emphatic stress and the length of the turn. Meanwhile, vocabulary choices encompass a range of
linguistic elements, such as adjectives, hedges, intensifiers, diminutives, borrowed vocabulary
items, swear words, and tag questions. It is worth mentioning that the majority of the identified

linguistic features are associated with the language used by women, as described by Lakoff
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(1975). Meanwhile, other scholars such as Tannen (1991), Holmes (2013), and Coates (2013)
have also noted several characteristics that may be associated with gender disparities in speech.
By understanding the nuances of both vocabulary choices and phonetic features, we can provide a
greater insight into how men and women communicate differently.
Phonetic Features

Phonetic features are crucial aspects of language that affect communication. These
features include voice quality, speaking rate, pauses, intonation, and emphatic stress. They play
an essential role in conveying meaning, emotion, and intention to others. Therefore,
understanding how gender interacts with these phonetic features in different languages and
cultures is crucial for reaching effective communication in various contexts. By being aware of
gender-specific linguistic behaviour and how it impacts communication, we can develop more
effective communication strategies that are sensitive to gender differences.
Speaking Rate

Speaking rate, defined as the speed at which an individual speaks, is an important aspect
of phonetics (Laver, 1980). Speaking rate is a critical aspect of speech production, as it can affect
the intelligibility of the speaker's message (Raphael et al., 2011). This means that the speed at
which a person speaks is an important component in how well their message can be understood
by the listener. In addition, Crystal (1969) stated that speaking rate has been shown to vary across
languages, dialects, and individuals, making it a useful feature for identifying and distinguishing
different speech communities (as cited in Hubers 1971).

One common method for measuring speaking rate is through the calculation of the
number of words produced per unit of time including pause duration, which has also been used to

assess speaking. For English, the medium speaking rate is a little over 200 words per minute
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(Laver, 1980). Studies have shown that speaking rate can have a significant impact on the
acoustic properties of speech, including fundamental frequency, duration, and intensity (Lehiste,
1970). For example, faster-speaking rates are associated with higher fundamental frequencies and
shorter vowel durations, while slower-speaking rates are associated with lower fundamental
frequencies and longer vowel durations (Lehiste, 1970).

Gender is known to be one of the factors that can affect speaking rate, as studies have
shown that men and women tend to speak at different rates (Bradlow et al., 1996). Several
explanations have been suggested for these gender differences in speaking rate, including
physiological, social, and cultural factors. Physiologically men typically have larger vocal tracts
than women, which may allow for faster speech production (Bradlow et al., 1996). In addition,
hormones, such as testosterone, have been shown to affect speech rate, with men having higher
levels of testosterone than women (Llamas, 2009). Social and cultural factors may also contribute
to gender differences in speaking rate. For example, studies have shown that women tend to
speak more slowly and with greater pitch variability than men, which may be due to cultural
expectations of femininity (Kanki & Prinzo, 1996). In contrast, men may be expected to speak
more quickly and assertively, leading to faster speaking rates. These gender differences in
speaking rate also vary depending on the language; study of British English found women spoke
slower than men, whereas this difference was not significant in Spanish and Italian (Llamas,
2009).

Pauses
Pauses, including filled and non-filled poses, are a crucial aspect of speech production and

have been the subject of much research.
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. Filled pauses, such as um, er, ah or uh, are phonetically reduced sounds that are often
used in speech to signal a pause, to indicate hesitation and uncertainty, or to search for the next
word (Laver, 1980, Clark & Tree, 2002). These filled pauses are more common in spontaneous
speech than in prepared speech and can vary depending on factors such as the speaker's age,
gender, and culture (Clark & Tree, 2002; Revis & Bernaisch, 2020).

. Non-filled pauses, on the other hand, are pauses that contain no linguistic material, such
as silences between words or phrases (Laver,1980). Studies have shown that non-filled pauses
can be used for a variety of functions, such as signaling a change in topic or conveying a
speaker's emotional state, or allowing the listener time to process what has been said (Duncan,
1972; Schegloff et al., 1977).

Some studies have found that women may use more filled pauses, such as um and ah, than
men in certain contexts. For example, a study by Beattie and Butterworth (1979) examined the
use of the aforementioned filled pauses among women in spontaneous speech. The researchers
recorded and analysed conversations between male and female university students, and found that
women used more filled pauses than men. They suggested that this difference could be due to
socialisation and language learning, as well as differences in communication styles and goals
between men and women.

Similarly, a study by Yuan and Liberman (2008) analysed a large corpus of speech from
the US Supreme Court to examine gender differences in the use of filled pauses. The results
revealed that female justices used more filled pauses than male justices, even after controlling for
variables such as age, seniority, and case characteristics. They suggested that gendered
socialisation and expectations surrounding language use may be contributing factors, with

women facing greater pressure to display uncertainty or hesitation in their speech, and filled
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pauses being seen as a way to signal politeness or deference in male-dominated contexts. The
study highlighted the influence of social and cultural factors on linguistic behaviour and has
implications for fields such as forensic linguistics and sociolinguistics.

Rising Intonation

Intonation is an essential aspect of speech that helps convey meaning beyond words
themselves. It refers to the pitch patterns of speech, which can change the meaning of a sentence
or phrase (Lehiste, 1970). According to Ladd (1996), "intonation refers to the pitch contour of an
utterance - the way in which the pitch rises and falls over time"(p.6). The falling pitch is typically
used to give a direct answer to a question, and the rising pitch is typically used to indicate
uncertainty or doubt, or to ask for confirmation. In other words, intonation involves changes in
pitch, stress, and rhythm that can convey different emotions, attitudes, and intentions.

Scherer (1986) proposed that intonation is one of the primary ways with which emotions
are expressed in speech. He identified six primary emotions that are conveyed through intonation:
anger, fear, sadness, joy, surprise, and disgust. In addition, intonation has been studied in relation
to attitude and persuasion. For example, Zoghaib (2019) found that speakers who use more varied
intonation patterns are perceived as more persuasive than those who use a monotone, and it
demonstrates the direct relationship between intonation, attitudes, and persuasion. the study also
showed how variations in intonation can affect the perceived credibility of the speaker, the
persuasiveness of the message, and ultimately, the attitudes of the audience by manipulating the
vocal quality of the speaker.

There are several types of intonation, including rising intonation. Johnson (2000) defined
rising intonation as “a final intonation raises at the end of a sentence whose illocutionary force is

declarative” (p. 38). Rising intonation is typically associated with questions but can also indicate
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uncertainty or incompleteness in declarative sentences. Research shows that it is commonly used
in polar questions and can be used to express doubt or seek confirmation (Gussenhoven, 2004,
Ladd, 2008). Lakoff (1975) argued that rising intonation in declaratives is often used by speakers
to seek affirmation, particularly women who tend to use it more frequently than men. She
suggested that this may be due to societal expectations about women's speech patterns, where
rising intonation can be seen as a way of expressing deference or seeking validation from others.
Lakoff (1975) provided this example.

A: Which route are you going to take? [

B: Oh, I thought I would take Route 9? [

The interpretation that Lakoff discovered with is that B’s intended meaning is requesting
confirmation that route 9 is an appropriate route, and she seemed hesitant so the response from
the speaker is in form of a question because the intonation is rising. An alternative interpretation
is that B might have intended the utterance to either encourage the conversation to continue or to
express a personal decision that is open to receiving comments but not open to negotiation (as
cited in Jesperson, 1922).

Emphatic Stress

Emphatic stress is a type of stress placed on a particular word or phrase in a sentence to give
it special emphasis. It involves the manipulation of pitch, tone, and stress to highlight the focal
point of a sentence (Crystal, 2008). Emphatic stress is a way of drawing the listener's attention to
a specific syllable or word with more emphasis than normal intonation or stress. It can also
indicate the speaker's level of insistence about the topic being discussed. Additionally, it can
highlight a syllable that would not typically receive stress, emphasising the speaker's choice

between competing forms (Laver & John, 1994). In other words, emphatic stress is a type of
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stress placed on a word or phrase in a sentence to emphasise its importance or significance. This
is often done by changing the pitch, volume, or tone of voice when pronouncing the word or
phrase, to draw attention to it and convey the speaker's intent or emotion.

While emphatic stress can be used by speakers of both genders, Lakoff (1975) argued that
women's language differs from men's language in the use of emphatic stress. She suggested that
women use it to emphasise their statements and signal their confidence and assertiveness when
speaking. Women are socialised to be more tentative in their language use, which can make them
appear less confident. To counteract this, women use emphatic stress to signal strength or
highlight certain.

The Length of the Turn

The length of the turn is a fundamental aspect of human communication, and it is closely
related to turn-taking. The length of the turn refers to the length of a spoken statement made by
one person before either another person takes over the conversation, there is a pause, or another
person speaks at the same time (Levinson, 1983). In another words, the duration of a speaker's
utterance before they yield the floor to another speaker. It is included in this research due to its
relatedness to gender and will only be treated from a temporal point of view which is phonetic in
nature.

For example, women tend to take shorter turns than men, and people of higher social
status tend to take longer turns than those of lower status (Goodwin, 1981). In addition, speakers
often adjust their turn length based on the content and context of the conversation. For instance,
turn length can be influenced by the type of interaction. In an interview study, Have (1999) found
that interviewees tended to take longer turns than interviewers, perhaps because they were trying

to present themselves in a positive light.
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Vocabulary Choices

Different vocabulary items are used in unparalleled ways due to gender; they are crucial
elements of language that impact communication. These items can be influenced by cultural and
societal expectations, including gender norms and stereotypes, which can affect the meaning and
be guided by the intention of the speaker. By comprehending how gender shapes language
choices, we can enhance our ability to communicate effectively and respectfully with others in
various settings and diverse contexts.
Empty Adjectives

Empty adjectives are a category of adjectives that can be used to express both their literal,
specific meanings and the speaker's approval or admiration of the object of their discussion
(Lakoff, 2004). These adjectives are related to emotional reactions related to the information
being discussed. There are two types of empty adjectives, those used exclusively by women and
others that are neutral. The classification of these adjectives is as follows:

Table 2

A list of neutral adjectives and women’s language adjectives

Neutral Women only
Great Adorable
Terrific Charming
Cool Sweet

Note. Adapted from (Lakoff, 2004)
This classification appears to be a set of adjectives that could be used to describe a person

or thing in a positive manner. However, it is notable that all of the adjectives listed in the neutral
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adjectives may reflect more generic positive attributes, while the women only category is
conventionally associated with femininity or traditional gender roles, such as sweetness, charm,
and loveliness. This could be interpreted as perpetuating gender stereotypes and limiting the ways
in which women are perceived and valued.

Another classification according to Panagiotidou (2015), is grouping adjectives of the
basis of their connotation, which is the positive or negative value associated with them. Positive
adjectives such as attractive, elegant, strong, and pretty can be used by both genders
interchangeably since they convey positive qualities. This means, positive adjectives do not have
specific gender connotations; they can be used to describe both males and females
interchangeably, such as the word <2 s« is not specified to one gender than the other. However,
negative adjectives like 2s= (a negative adjective used to describe a tall girl in Arabic) are only
appropriate when used by the same gender, as they can offend the opposite gender. This is
because negative adjectives have negative connotations that men may not consider when using
them. Women, on the other hand, are generally more sensitive and may use different adjectives to
describe the same thing. For instance, women may refer to a tall lady as a model/ b ) da e,
Additionally, Cholifah et al. (2013) observed that women tend to use empty adjectives when
speaking to both genders, whereas men only use them when speaking to women (as cited in Al
Qaisiya, 2017, p. 49).

Adjectives of Colour

According to Lakoff (2004), it is crucial to examine why discrimination
disproportionately impacts women more than men, particularly in relation to adjectives of colour.
Lakoff (2004) argued that it would be unreasonable to eliminate words such as mauve and

lavender for women or require men to learn them since men are often unconcerned with things
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that they perceive as being relegated to women. Similarly, when it comes to nuances of red, like
scarlet, ruby, vermilion, rose, cherry, coral, and claret, men may be unable to distinguish between
the various shades of red, whereas women can.

Panagiotidou (2015) conducted a study to analyse the use of adjectives in fashion
magazines. In this study, different articles were selected, and the number of words and adjectives
used in each article was counted. Adjectives were classified into connotative vs. neutral
adjectives, colour terms and other categories. The connotative adjectives were further divided
into positive and negative connotations. The results showed that there was no clear difference
between magazines targeting men and women in relation to the use of adjectives of colour. The
description in the magazine for men used neutral adjectives, while stereotypical female adjectives
were used for women, and empty adjectives were not used at all. The use of positive connotation
adjectives was overall higher in magazines targeting women, but this finding cannot be
generalised as the study had limited primary material and data.

Hedges

In academic writing, hedges as words or phrases that are utilised to make an utterance
less forceful or intense. They are used to show that a statement is based on sound reasoning rather
than specific knowledge, which allows readers to participate in the discussion. In addition,
hedges can reduce the impact of a statement, making it less strong. However, the use of hedges
can sometimes cause confusion in language (Hyland, 1998; Prathrathsint, 2015; Holmes &
Wilson, 2022).

The hedge, according to Lakoff (1973), is used by women in order to avoid making any
strong statements. Lakoff (1975) claimed that anyone who can use hedges lacks self-confidence,

which everyone does at some point. For instance, (&l Ul dic | o s L4l 5 1ai) dic) can imply
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uncertainty or doubt about the speaker's opinion or position.. Yet, Lakoff’s impression is that
women use it more because they are socialised to believe that asserting themselves strongly is not
nice, ladylike, or even feminine, consequently; women tend to employ more hedges in their
speech since women's language seems to include more expressions of well,y know, and kinda.
Men talk more, swear more, and provide angry orders to get things done. Women, nevertheless,
use more hedges since they are less certain about their opinions. Women's terms, in general, are
related to stereotypes (Coates, 2004; Newman et al., 2008; Holmes & Wilson, 2022).

Bradac et al. (1995) conducted a research to test who employs hedges among both
genders since Lakoff (1975) claimed that women employ more hedges than men. However, the
findings were completely opposite to what Lakoff stated, indicating that males use more hedges
than females. In addition, men reported a relatively high level of hedge diversity, demonstrating a
clear link between hedge use and maleness. The diversity finding may suggest that men have a
deeper and more detailed understanding and familiarity of hedges.

Intensifiers

Intensifiers are related to one of the major categories of adverbs since adverbs alter verbs,
and intensifiers specifically increase intensity (Pearce, 2007). Intensifiers are frequently used to
draw attention away from the statement's cognitive meaning and toward its emotional message
(Rahmawati et al., 2019). Masita et al. (2022) agreed that an intensifier could be used to make a
statement stronger by emphasising its meaning, drawing the listener's attention to it, and making
them take it seriously. According to Holmes & Wilson (2022), intensifiers are modifiers that
emphasise or boost the meaning of another word or phrase.

According to Lakoff (1975), women use intensifiers more often than men do. This is

referred to as women's language because certain modifiers are only related to women, such as
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just, real, and really. Nonetheless, while the intensifier so is more frequent in women's language
than in men's, men can still use it. As stated by Fuchs (2017), women use significantly more
intensifiers than men. Nevertheless, this impact is only significant when social class and age are
considered. In a nutshell, intensifiers are modifiers that add emotion to the word being modified,
as well as emphasis and strength to the sentence. For example, (98 sxilall)

¥ s G )) this signifies that Allah is harsh against those who violate

his sanctity and transgress his bounds; nonetheless, he is full of forgiveness and mercy to those
who obey him and honestly repent. Intensifiers are effective for conveying information in a
straightforward manner; they are more commonly applied to women due to their emotive nature.
Males are assertive and direct, yet they do not use their emotions, which is why they use them
less.

Fuchs (2017) conducted research on how age, gender, social class, and dialect influence
how often British English speakers use intensifiers. Men use intensifiers less frequently than
women in various age groups and social classes, according to the findings. This could be related
to a shift in gender roles resulting in a more stereotypically feminine speaking style. The reported
findings are based on a broad empirical framework and provide additional evidence that there are
no clear-cut differences between female and male communicating styles in the sense that most
females frequently use intensifiers, whereas most males rarely do. Gender variations in intensifier
use, as examined in this study, become obvious only when combined with age and social class.
Diminutives

The diminutive function, defined as any morphological device that indicates at least
small, is one of the grammatical primitives that appear to occur universally or nearly universally

(Jurafsky, 1996). Schneider (2003) defined diminutive words as terms that convey smallness
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while also possibly expressing an attitude. Depending on the precise interaction of linguistic and
extra linguistic factors in a given context, the stated attitude might be positive or negative, i.e.,
affectionate or disparaging. In other words, a diminutive is achieved with adding suffix to a word
to express affection or to denote that something is small.

Sifianou (1992) claimed that females use diminutives more frequently as markers of
friendly, negative politeness and solidarity. Mattiello et al (2021) reported that pet owners use
diminutives to express humour, affection, kindness, sympathy, empathy, and even paternal love,
as in child-centred speech settings, women use diminutives more than men, especially when
addressing children such as dearie, sweetie. For example, (s_shuid g 5 &), my little smoochy
darling this is what the mother calls her daughter whenever she does something good to
encourage her. Women are metaphorically compared to children since possibly both belong to
the weaker side that needs guidance and the stronger side is always entitled to use diminutives.
Women are perceived to be weaker and smaller than men, thus they seek guidance. (Mahmood K.
M., 2017) found that adults use diminutives when talking to close friends, especially ladies who
are talking to female friends and that women use more diminutives than men when talking about
emotional things. Female speakers' diminutives are more likely to employ sympathetic or
empathetic forms than male ones.

The study of how gender influences the use and acquisition of diminutives in language
seeks to understand how diminutives may reflect or reinforce societal norms and expectations
related to gender roles and identities. Dabasinskiené (2012) examined gender differences in the
acquisition of Lithuanian diminutives by young children. The researcher found that girls tend to
use diminutives more frequently and earlier than boys. In addition, girls also demonstrate an

enhanced understanding of the nuances of diminutive use. Dabasinskiené (2012) explored



A SOCIOLINGUISTIC ACCOUNT OF GENDER IN TV SHOWS
48

possible explanations for these gender differences, such as the influence of maternal speech and
the role of gender socialisation. The findings suggested that gender plays a significant role in
language acquisition, and that the use of diminutives can serve as a marker of gendered linguistic
behaviour.
Borrowed Vocabulary Items

According to Trudgill (2003), borrowing refers to the process of incorporating terms from
one language into another by bilingual speakers. These borrowed words eventually become
integrated into the second language. There are two types of borrowed items: nativised and non-
nativised. Nativisation occurs when borrowed words or phrases are adapted and modified to suit
the phonological and syntactic patterns of the recipient language. This can lead to the emergence
of distinct dialects or languages. For instance, the French word libérer (to free) becomes
libirewhom in the Algerian dialect. The language that incorporates the borrowed items is known
as the recipient language, while the language providing the items is referred to as the donor
language (Iram et al., 2021). Conversely, Non-nativised borrowing according to Sergiivna et al.
(2020) occurs when a word is directly adopted from another language without significant
phonological or orthographic alterations, as seen with English omelette borrowed from French.

In a study conducted by Panhwar and Rajper (2023), the focus was on examining the
reason behind the replacement of Sindhi vocabulary with English words through borrowing. The
study revealed that the younger generation tends to use English more often while engaging in
everyday conversations. The increasing use of English by children can be attributed to their
exposure to technology, video games, and cartoons in English. The study highlights the fact that

language is continuously evolving and cannot be confined to a particular region or culture. In
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order to accommodate new technologies, language must also evolve by incorporating new words
and expressions.
Swear Words

Swearing refers to utterances containing taboo words, which is the simplest explanation
(Ljung, 2011). Basically, swear words are chosen based on the intensity of emotion conveyed by
the particle, such as (shit, damn); as explained by (Lakoff, 1973). Sukendra (2021) added that
swearing is one of the various strategies adopted by speakers to emphasise their speech with a
variety of techniques and non-linguistic phenomena to express their strong feelings; In other
words, individuals use swear words to express their strong emotions with a combination of
intonation, stress, and voice tone, in addition to facial expressions; taboo language creates a
strong impression when applied. Andersson & Trudgill (1990) stated that swearing refers to
taboo words used with strength and targeted at oneself or another. These words are often derived
from animals, sex, body excretions, and disease (as cited in Horan, 2013). The most recognised
swear words in modern times fall into one of three fundamental categories: religion; sex and
sexual body parts; and bodily secretion vocabulary. Briefly, taboo words represent unsuitable
terms that respectable individuals would not utter in public (Hughes as cited in Stapleton et al.,
2022).

Women are taught from childhood to use polite phrases and speak like a little lady, which
is why swear words used by women are soft and they utter them only when getting angry,
whereas men utilise them in their ordinary life discussions with each other, even the topic and
setting influence individuals' styles. Many scholars believed that many self-respecting women

learn to use phrases like dear and goodness (Lakoff, 1973; Bell, 1984; Lakoff, 2004). In addition
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to that, Glvendir, (2015), claimed that males swear more because they are more aggressive due
to having a smaller orbital frontal cortex than women which is a biological explanation.

To understand the interaction of both genders in a mixed-gender conversation, Nicolau &
Sukamto (2014) conducted a study to identify who swears the most. However, the findings are at
odds with what earlier researchers asserted. In mixed-gender groups of the same age, women use
more swear words than men. Moreover, participants' exposure to swear words is clearly
influenced by media such as movies and television. Kapoor (2016) reached the same conclusion.
While female participants thought swearing was more inappropriate, they were exactly as likely
as male participants to utter such words.

Tag Questions

Tag questions as defined by Yule (2010) are short questions in English made up of an
auxiliary (don't, isn't) and a pronoun (it, you) and are placed at the end of a statement. Payne
(2011) elucidated that tag questions, also known as question tags, are interrogative segments
attached to an independent declarative clause that require confirmation or disconfirmation.
Lakoff (1973) claimed that there are occasions where the speaker makes a claim but is not
completely convinced of that claim; either there is a need or no need for confirmation, legitimacy,
and emotions that could be personal or collaborative. Tag question are part of the vocabulary
choices in this dissertation because they can be expressed in a single word in Algerian Arabic.
Occasionally, there is a specific answer that requires no discussion, such as "$JiJ sssd zgds @™ .
Both the speaker and the addressee know the answer, so there is no need for a debate.

Lakoff (1973) stated that women use tag questions more frequently to express uncertainty
and avoid confusion with the addressee. This is an indication that the speaker lacks confidence.

Furthermore, they use it when expressing opinions, eliciting agreement rather than asserting an
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idea. Though, males prefer tag questions in more assertive forms and strong language (Yule,
2010; Jovanovic & Pavlovic, 2014). Simply put, because men are clear and assertive, they do not
employ tag questions as much as women do since women are sensitive; their language is not
direct and they feel insecure.

Apart from deciding who employs tag questions most among both genders. A second
objective for several scholars was to determine if languages use tag questions the same way or
differently. Jovanovic & Pavlovic (2014) conducted a study that compared the use of tag
questions between males and females in a variety of languages including English and Serbian.
According to the findings, both genders use tag questions equally in English which is different
from Lakoff’s claim. The study found that English speakers address both genders equally, but
employ more polite language when addressing either gender, without a fixed form. On the
opposite extreme, there is a fixed form of tag questions that are more commonly used by women
in Serbian.

Conclusion

The analysis of language used in Algerian talk shows serves the purpose of examining the
relationship between language and gender roles and stereotypes. By investigating vocabulary
choices and phonetic features, which encompass specific linguistic elements, we aim to
understand how these aspects of language reflect and reinforce societal expectations associated
with gender. Scholars such as Lakoff (1975), Tannen (1991), Holmes (2013), and Coates (2013)
have identified and discussed these linguistic elements, providing valuable insights into the ways
and the reasons in which men and women communicate differently. Hence, we selected these
specific vocabulary choices and phonetic features because they are widely recognised and

discussed by scholars as common characteristics associated with gendered communication. By
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focusing on these features, and through this analysis, we gain a more nuanced understanding of
the distinct communication patterns and dynamics between genders, shedding light on the role of

language in shaping and perpetuating gender-related norms and stereotypes.
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Chapter Two: Methodology, Data Analysis and Discussion

This chapter focuses on the practical application of the reported literature review. It
comprises three sections that cover various aspects of the research. The first section starts with
the research design, followed by an explanation of the population and sampling technique
employed. It further elaborates on the data extraction process and introduces the method of data
analysis which in this case is directed content analysis. Then the second section presents the
findings derived from the direct content analysis. It examines both the vocabulary and phonetic
features observed in the selected talk show that are analysed both quantitatively and qualitatively.
Additionally, it explores gender-related miscommunication. Lastly, the third section is dedicated
to the discussion of the obtained data in relation to the research questions and assumptions. This
section sheds light on the implications and interpretations of the findings, providing a deeper
understanding of the research topic.

Section One: Methodology

This section is dedicated to outlining the methodological steps undertaken in the research.

The Research Design
This study adopts a descriptive research design that combines both qualitative and

quantitative methods of data analysis. Descriptive research is utilised to provide an account of a
situation, problem, phenomenon, service or program, community living conditions or attitudes
toward a particular issue (Kumar, 2011). The study aims to systematically characterise the
phenomenon of language use in terms of vocabulary choices and phonetic features across both
genders in Algerian Talk Shows. This characterisation is based on existing patterns identified in

the literature.
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A mixed-method approach for data analysis is used based on the research objectives and
questions presented earlier. This approach is the most appropriate because it involves using
qualitative and quantitative research methods that focus on gathering, interpreting, and data
(Punch, 1998) to comprehensively understand the distinctive speech features between males and
females in The Weekend Show. The qualitative research method can help identify specific
language features used by both genders, and examine the communication issues caused by gender
in the TV show. On the other hand, the quantitative research method is used to count the rates,
frequencies, and distributions of these features. A quantitative research method involves
presenting the findings in numerical representations, accompanied by tables, diagrams, and
figures, so this method can help identify patterns and trends that may not be immediately visible
through qualitative methods alone (Punch, 1998). Therefore, a mixed-method approach would
provide a comprehensive understanding of the distinctive speech features between males and
females in the selected talk show.

Population and Sampling Technique

The population of interest for this study is Algerian talk shows that feature interactions
between male and female participants because the aim is to investigate the language differences
between males and females in a talk show involving both genders. To ensure the study's focus,
three conditions were established. Firstly, the show should feature both males and females
engaging in conversation. Secondly, the show should be recent and live because we are interested
in the natural speech of interlocutors. Lastly, the participants should remain constant throughout
the show's episodes, without any alterations. By establishing these conditions, the study can
maintain a clear and precise focus on language differences between both genders in a specific

context. The talk show The Weekend Show emerged as the only talk show that fulfilled all of
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these requirements. Therefore, it was purposefully selected as the focus of our study, enabling to
analyse a live talk show that provided an authentic representation of mixed-sex conversations and
discussions.

In the selection of a sampling technique, Kumar (2011) highlighted the use of
randomisation as a means to avoid bias in research. However, due to the prementioned criteria,
random assignment was not feasible in this particular study. Instead, non-probability sampling
techniques, especially purposive sampling, can be valuable in descriptive research when specific
criteria or characteristics are desired to be focused on. With purposive sampling, individuals or
cases that possess the desired qualities or attributes relevant to the research objectives can be
deliberately selected (Punch, 1998). Therefore, purposive sampling, a form of non-probability
sampling, was employed to select The Weekend Show.

Data Source

The Weekend Show, which airs live every Thursday at 9:30 pm on Ennahar TV, is an
influential program that has quickly become popular among Algerians based on the number of
views and the statistics that the host presents at the beginning of different episodes. The show has
an equal gender representation with three female and three male panelists. Moufida Adess, a
theatre performer from Guelma, Samia Taboush, an actress and social media influencer from
Souk Ahras, and Nessima Djaffar Bay, a media personality from Algiers are the female
participants, while Samir (Mister X), a blogger and youtuber, Yahia Tabich, an Algerian
journalist, and Yassine Kentache, an Algerian journalist and television presenter are the male
participants, with Kentache serving as the host of the show (these are coded in Table 3). The

coding is done randomly without taking age or any other factors into consideration. Together,
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they engage in discussions pertaining to topics of significance relevant to our generation (refer to
Appendix A) for details about the topics covered in every episode.

In addition to the show’s panel, occasionally, the show invites famous guests to join the
discussion, adding to the program's diversity and depth. The episodes vary in length, with the
shortest lasting 23 minutes and the longest lasting 2 hours, providing ample time for the panelists
to delve deep into the discussed topics. The program has been on the air for five months but had
to stop airing during Ramadan. Over the course of 21 episodes, the show's impact on the Algerian
society can be seen in the show's diverse range of guests and topics, which reflect the country's
cultural, social, and political situation. It is worth noting that since data is already available and
not collected first hand, it is more appropriate to describe the data extraction rather the data
collection process.

Data Extraction

The Weekend Show consists of 21 episodes covering various topics. In order to extract
appropriate data, we aimed to ensure smooth and natural discussions among them, regardless of
the topic’s nature, therefore we carefully selected the topic with the longest duration from these
specific episodes 2, 4, 5, 6, 7, 8, 10, 12, 14, and 18, allowing for more extensive discussions and
the opportunity for participants to delve into the intricacies of the topics at hand.

Additionally, we intentionally excluded segments featuring guest speakers in specific
episodes because their involvement was inconsistent, and we needed participants who were
present in all episodes. This led us to exclude some lengthy topics where guests dominated the
conversation, such as in episodes 1, 13, 15, 16, and 17. Instead, we focused our attention on
shorter topics within these same episodes. By selecting topics that were less dominated by guest

speakers i.e., we aimed to uphold the desired level of consistency and continuity in the
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discussions. This deliberate choice allowed us to extract accurate and reliable data from the
episodes, as the core participants were able to engage in a more balanced and uninterrupted
dialogue. In addition, we utilised a mixed-method approach, analysing the data both qualitatively
and quantitatively. For the quantitative analysis, we focused on episodes where all of the
panelists were present, while for the qualitative analysis, we examined data from all selected
episodes.

Furthermore, we made the decision to exclude some episodes from the analysis due to the
central focus on guest speakers. In episodes 3, 11, 19, and 21, the discussions revolved primarily
around the contributions and perspectives of the guest speakers, rather than the regular penalists
we aimed to prioritise. By excluding episodes where guest speakers played a central role, we
maintained a consistent focus on the core penalists who were present throughout all the episodes.
For additional details regarding the numbers and titles of the topics discussed in the talk show,
along with the duration of each topic in Appendix A
Method of Data Analysis

The research utilises one analytical tool which is described in detail below.
Content Analysis

To analyse the extracted data, a content analysis is employed. Content analysis is chosen
to address the first three research questions, which focus on linguistic differences related to
vocabulary choices and phonetic features in mixed-sex conversations. Hsieh and Shannon (2005)
stated that content analysis is a research method that involves systematically coding and
categorising text data to identify themes or patterns. It enables researchers to subjectively
interpret the content of a text, web content, or film among others through a structured

classification process, in which that categories are assigned to the text as a qualitative step, while
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the quantitative step involves analysing the frequency of these categories. This combination of
qualitative and quantitative methods allows for a comprehensive analysis of the data. Therefore,
content analysis allows for the conversion of vocabulary choices and phonetic features into
numerical data, facilitating the identification of patterns in language use among men and women
and determining which features may contribute to miscommunication.

Hsieh and Shannon (2005) outlined three types of qualitative content analysis. The first is
conventional content analysis, where categories for investigation are derived directly from the
text rather than pre-existing theoretical perspectives. The second type is summative content
analysis, which involves quantifying the frequency of specific words and expressions. The third
type, which is employed in this study, is directed content analysis. In this type, researchers aim to
validate or expand existing theories or research. The initial coding scheme is established based on
a theory or prior research, and if new categories emerge in the text, additional coding categories
are created. Therefore, in this research, the data analysis begins with established categories
derived from the literature and previous studies mainly those of Lakoff (1975), Tannen (1991),
Holmes (2013), and Coates (2013), and any newly identified categories from the sample are
incorporated accordingly.

Procedures

To conduct a directed content analysis, the procedures outlined by Hsieh and Shannon
(2005) are used as follows.

1. Based on previous research that has reported linguistic differences, including vocabulary
choices and phonetic features influenced by gender, we have compiled a comprehensive list of

expected patterns that are likely to be observed in the chosen talk show.
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2. The various categories found in earlier research are defined in chapter one and are summarised
in Appendix B, where each category is accompanied by a brief definition.
3. All the selected episodes of the show were thoroughly watched, and from these episodes,
phonetic features and vocabulary choices were observed and extracted, and these details of these
observations are provided in Appendix C. The data collected underwent a validation process by
the supervisor to ensure accuracy and reliability.
4. In this step, during the analysis process, if a new category emerges that was not originally
included in the predefined list, it is identified as a new category. In this study, three new
categories related to vocabulary choices were identified: code switching and the use of jargon and
foreign vocabulary items. These categories were not initially included in the analysis but were
discovered during the examination of the data and we chose to include them because of their high
frequency and consistency.
5. The findings are presented in a statistical format, allowing for a quantitative representation of
the data.
6. In this step and during data interpretation, the main focus is drawing connections and
meaningful conclusions from the identified patterns and themes, guided by the research
objectives and existing theoretical frameworks. In the discussion of the findings, a decision is
made regarding whether the new findings refute, refine, or enrich the existing literature,
contributing to the advancement of knowledge in the field.

Section Two: Data Analysis

This section presents to the analysis of collected data.
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Data Analysis Procedures

The collected data was subjected to an analysis involving frequencies, percentages, means
(X ), and t-tests to check the statistical significance of the results using the Statistical Package for
Social Sciences (SPSS) (16.0). These numerical values were presented in tables within the
analysis or in an Appendix D depending on convenience.

The logic underlying this analysis unravels separately for each investigated category
through content analysis. For clarity, each category is presented and defined in the appendix B.

Subsequently, the data from both male and female penalists is analysed to identify the
distribution of vocabulary items and phonetic features.
The Obtained Findings through Content Analysis

Apart from comparing the vocabulary choices and phonetic features in the speech of both
genders, the aim of this analysis is to identify the instances of gender miscommunication caused

by these linguistic elements, if any, and determine their frequency.
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Table 3
Penalists and Features Coding
Penalists Codes Miscommunication Codes Vocabulary Codes Phonetic Codes
Choices Features
Male Host MH Accommodation ACC Empty EA Speaking SR
MH Adjectives Rate
Male MP1  Interruption INTER Adjectiveof AC Filled Pauses FP
Participant 1 Colour
Male MP2 Indirectness IND Hedges HED Non-filled  NFP
Participant 2 Pauses
Female FP1 Politeness POL Intensifiers INT Rising RI
Participant 1 Intonation
Female FP2 Prestige PRE Diminutives DIM Emphatic  ES
Participant 2 Stress
Female FP3 Borrowed  BI The Length  LoT
Participant3 Items of The Turn
Episode E Swear SW
Words
Male M Code CS
Switching
Female F Jargon J
Foreign FW
Word
Tag TQ
Questions

Table 3 provides an overview of the coding process and the key elements analysed,
namely panelists, phonetic features, vocabulary choices, and miscommunication. This table
serves as a valuable reference point for readers to understand the coding framework used in the

analysis and to easily navigate the relevant information.

Phonetic Features

The following is the analysis of the aforementioned phonetic features.
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Speaking Rate (SR)
Table 4

The distribution of speaking rate (SR) among panelists

E MH MP1 MP2  Total FP2 FP3 FP1 Total
M SR FSR

1 30 29 28 87 37 29 26 92

2 16 36 19 71 23 24 24 71

4 26 31 24 81 22 21 37 80

6 28 31 22 81 27 23 25 75

7 19 28 25 72 29 24 30 83

8 18 26 28 72 17 23 26 66

9 21 30 29 80 28 23 27 78

12 22 16 31 69 25 19 26 70

13 22 22 30 74 25 22 25 72

14 32 30 29 91 24 26 25 75

Total 778 762

X 78 76

SD 7.376 7.480

This table displays SR per 10 seconds for each individual in each E. Although SR is
conventionally measured over one minute, the decision to use this shorter duration was made
because some of the penalists turns were very short as reported in (Appendix C) and also to
reduce the impact of interruptions.

Overall, the total M SR was (778s) which exceeded that of F (762s). An independent
sample t-test was used to determine whether this difference is valid. The independent sample ttest
revealed that the difference between M SR (X =78, SD = 7.376) and F SP (X = 76, SD = 7.480);
t(18) = .482, p = .636 > .05 did not reach statistical significance (for the detailed results of the t-
test refer to Appendix D), however closer analysis shows interesting qualitative gender
differences.

The panelists' speaking rates were distributed differently across the Es, reflecting the

impact of the topic discussed. Notably, the highest speaking rate among M panellists was



A SOCIOLINGUISTIC ACCOUNT OF GENDER IN TV SHOWS
63

recorded at (91s), this coincided with the E 14 that exhibited the longest gap in speaking
durations between M and F. Conversely, the lowest speaking rate of (69s) among M was observed
in E 12. Similarly, F panelists displayed variations in their speaking rates, with the highest rate
occurring in the first E (92s) and the lowest rate in a different E 8, which highlight how the
specific topics influenced the panelists' pace of speech, resulting in faster or slower delivery
depending on the circumstances.

It is equally interesting that in E 2 both genders showcased an intriguing equilibrium; they
exhibited an equal contribution. Moreover, it was E 7 that emerged as a compelling juncture,
where a great discrepancy arose as females exhibited a remarkable fluency with additional (11s)
over the SR of males. Additionally, among male penalists, MP1had the highest SR in E 2 (365),
demonstrating his ability to speak at a faster pace, and he also had the lowest SR in E 12 (16),
possibly due to the use of filled pauses. The same was observed in the FP2; she had the highest
SR among all female penalists and also the lowest one; 37s in E1 and 17s in E 8, respectively.
This shows that every communicative event has its idiosyncrasies; the same person can speak fast
or slow depending on circumstances.

SR can be explained in light of cultural factors and individual speaking styles prevalent
among the penalists. First, cultural factors can play a significant role in shaping communication
patterns. Gender roles, and socialization influence the way individuals express themselves. In
certain cultures, males may be encouraged or expected to assert themselves more vocally and
dominate conversations, leading to a higher speaking rate. On the other hand, females may adhere
to other communication norms, which might result in a relatively lower speaking rate. Second,
individual speaking styles also contribute to these differences. People have distinct personalities,

communication preferences, and comfort levels when engaging in conversation. Some
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individuals naturally speak more quickly or have a tendency to be more talkative, while others
may take more time to formulate their thoughts or speak at a slower pace; this can be influenced
greatly by the discussed topic.

Filled Pauses (FP)

Table5

The frequency of the utilisation of Filled Pauses (FP) among penalists

E MH MP1 MP2 Total FP2 FP3 FP1 Total F
M FP FP

1 4 12 7 23 6 5 7 18

2 14 5 5 24 3 9 2 14

4 16 17 11 44 6 6 10 22

6 7 5 2 14 4 3 8 15

7 9 16 6 31 11 2 8 21

8 4 7 4 15 5 0 11 16

9 3 9 8 20 3 2 7 12

12 6 15 0 21 9 4 4 17

13 9 2 1 12 1 4 5 10

14 13 19 2 34 5 9 9 23

Total 238 168

X 24 16

SD 9.998 3.919

It is interesting to note that the total FP count for males is 238, while it is 168 for females.
The independent sample t-test shows that this difference among males and females is statistically
significant; M FP (x =24, SD =9.998) and F FP (x =16, SD = 3.919); t(17) = 2.158, p = .04<
.05.

Data reveals thatcontrary to the notion that males typically employ assertive and direct
language without hesitation, the findings suggest that, on average, males actually use more filled
pauses than females. Out of 10 Es, males outnumbered females in eight of them in terms of FP.
This indicates potential hesitancy or uncertainty in their speech. Moreover, the data revealed

significant in-group variations in terms of the frequency of FP. MP1 demonstrated the highest
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frequency of FP, which may be attributed to his inclination to carefully select his words and
gather his thoughts during speech. On the other hand, as the host, MH had additional
responsibilities, such as guiding the discussion and providing spontaneous questions or remarks,
which could explain his slightly higher usage of FP as he navigates the flow of conversation.
MP2 and FP3 displayed a relatively lower frequency of FP, suggesting a more fluent and
confident speaking style, contrary to stereotypical expectations. FP2 exhibited a slightly higher
frequency compared to FP3. Furthermore, FP1 exhibited the highest frequency of FP among all
panelists, likely influenced by her individual communication style and personal traits. Some
panelists may have a communication style that includes more frequent FP as part of their natural
speech pattern.

When considering gender differences in FP usage, in E 4, titled " seaall ciad Juikil | 3 el " males
exhibited the highest count of FP with a total of 44, significantly surpassing the 22 FP observed
among females in the same E. This observation suggests that the topic discussed in E4 might
have prompted males to engage in more frequent pauses as they grappled with expressing their
thoughts or emotions. Contrastingly, in E14 entiteled « e (5 o Cipag . 35luaay Jlag 17 deludl?,
females displayed the highest count of FP, while males had a relatively lower count. Thisindicates
a shift in the dynamics, where females faced challenges in articulating their ideas or experiences,
resulting in a higher number of FP. The specific topic of discussion in E14 likely contributed to
this phenomenon, highlighting the potential complexity surrounding the subject matter for the
female panelists. Interestingly, in E13 entitled « sl 321l ., | el lojphi Wisa stade 35 53 Baden)”,
both males and females exhibited the lowest count of FP. This suggests that the topic discussed
in this E may have been more familiar to both genders, regardless of its nature.

As a result, panelists were able to express their thoughts about the subject with ease, leading to
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smoother and more fluent conversations. These variations in FP usage among different Es and

genders reflect the influence of the topic being discussed. It emphasises how certain subjects can

evoke different levels of difficulty, emotional response, or familiarity for panelists, leading to

fluctuations in FP frequency as they navigate through the complexities of communication.
Non-Filled Pauses (NFP)

Table 6

The frequency of the utilisation of non-filled pauses (NFP) among penalists

E MH MP1 MP2 Total FP2 FP3 FP1 Total
of M of F
NFP NFP

1 0 0 1 1 0 0 2 2

2 1 0 0 1 0 0 1 1

4 0 0 0 0 0 0 0 0

6 0 0 1 1 0 0 0 0

7 0 0 0 0 0 0 0 0

8 1 0 0 1 1 0 0 1

9 0 0 0 0 0 0 1 1

12 0 0 0 0 0 0 1 1

13 0 0 0 0 0 0 0 0

14 0 0 0 0 0 0 1 1

Total 4 7

X 0.4 0.7

SD 0.516 0.674

Table 6 provides a detailed account of the count of NFP, allowing for a closer examination
of gender differences in speech patterns. While males had a total count of 4 NFP, females
exhibited a higher count of 7NFP. However, this difference is statistically insignificant as the
independent sample t-test shows; M NFP (X = 0.4, SD =.516) and F NFP (x =0.7, SD = .674);
t(18) = -1.116, p = .279> .05.

Despite the insignificance, the difference indicates that females, as a group, tend to have a

higher frequency of interruptions or breaks in their speech compared to males which leads them
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to remaining silent. Additionally, females may experience a greater tendency for pauses while
expressing their thoughts or engaging in conversations.

Among the male penalists, MH and MP2 demonstrated a total of 2 NFP each, indicating
occasional breaks or pauses in his speech. As the host, MH strategically incorporates non-filled
pauses into his speech to allow penalists adequate time to understand and process his questions
before responding. This practice ensures thoughtful and relevant answers, promoting clarity and
meaningful exchanges during the conversation. MP2 may have used them to understand the
content more effectively. MP1, on the other hand, did not display any NFP because it was
discovered earlier that he is the one who relies on filled pauses most.

For females, FP1 notably had the highest count of 5 NFP, indicating a relatively higher
frequency of breaks in her speech. For instance, in E 1 entitled “gl soJl s @l v solial 35z FP1 used
non-filled pauses at specific moments in her speech. At 00:07:00, she said
#55%...... les abonnéesssusk and in 00:14:48 sy e idla Ui lsm, she utilised pauses
purposefully which are indicated with the ellipsis. By inserting these intentional pauses, FP1
created a momentary break in the conversation, drawing attention to the emphasised statements
and giving the audience time to reflect and comprehend the significance of her words. This
technique can enhance the impact of her message and facilitate better understanding among the
listeners. The same pattern was observed in E 17 ossuis) s i) ol .. Losoes Wi V) 3¢zl Osnluay™;
both FP1 and FP2 exhibited instances of NFP that coincided with moments of emotional
expression. FP1 At 00:28:18Lsé J% 0l 1) v s 21, Al and FP2 at 00:31:31 said
no comment ... pogle $ i e, reflected their emotional response to the topic being discussed

through NFP. These pauses can be seen as a natural response to the intensity of their emotions,
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allowing them to gather themselves, express their feelings, and potentially allow the listeners to
emphasise and process the emotional content being shared.

Rising Intonation (RI)

This feature was the least prevalent in all the analysed Es. Among the male penalists, there
were only 5 cases of RI (refer to appendix E), even when taking the Es where some penalists
were absent into consideration. MH and MP1 had two instances, and MP2 has only one. These
penalists may adjust their intonation based on factors such as the relationship with the listener
and the intended meaning or emphasis of their statement. Female penalists did not have any
recorded instances of rising intonation.

MH, as the host, strategically utilised rising intonation to navigate sensitive topics and
inquire about personal experiences indirectly. For instance, in E five, ¢ 0s i)l 2w mofi L. et 2 4l
SA0ss” at 00:05:20 MH used a rising intonation in [11a ols saal gd (24 @tua gt when speaking
with FP1, who happens to be older. The choice of rising intonation could be attributed to the age
gap between them, the gender difference and the sensitivity of the posed question withthe male
host aiming to avoid making FP1 uncomfortable during the conversation. By using rising
intonation, he seeks to convey a sense of politeness and respect. This technique allows himto
create a non-confrontational environment for penalists to share their personal experiences,
fostering open and honest discussions.

In the context of this specific show, it is important to consider the cultural background of
the penalists and how it may influence their communication styles since cultural norms can
influence individuals' comfort levels and choices when it comes to using RI. Rl may be more
commonly used and accepted as a way to initiate or maintain a conversation. The fact that male

penalists demonstrated a higher usage of Rl on declarative could suggest that they were
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employing itto convey politeness, invite agreement, or signal their willingness to engage in
conversation with the other penalists. Another possibility is that it could imply that female
penalists were more direct and assertive in their speech, expressing their ideas or opinions with a
sense of confidence and certainty. They may have chosen not to use RI as they felt no need to
seek confirmation or show uncertainty in their declarative statements, which is the main purpose
of this feature.

Emphatic Stress (ES)

Table7

The occurrence of the use of emphatic stress (ES) between both penalists

E MH MP1 MP2 Total FP2 FP3 FP1 Total
of M of FES
ES

1 0 2 1 3 3 4 1 8

2 1 1 4 6 5 3 0 8

4 4 0 1 5 2 4 2 8

6 1 1 1 3 2 2 1 5

7 1 0 3 4 2 1 1 4

8 1 4 2 7 1 0 2 3

9 1 1 4 6 2 1 1 4

12 1 1 4 6 3 2 1 6

13 1 0 1 2 0 3 1 4

14 0 2 3 5 1 6 0 7

Total 47 57

X 8 6

SD 4.700 5.700

Table 07 reveals a difference in the use of ES between males and females, which did not
reach statistical significance. The independent sample t-test yielded that M ES (X =8, SD =
4.700) and F SP (X =6, SD = 5.700); t(18) = -1.244, p = .230> .05.

The total count of ES for males is 47, while females have a higher count of 57. i.e., ES is

more frequent in their speech compared to males in the data provided. Observing table NUMBER
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further, it can be seen that among the male penalists, MP2 surpassed the others with 24 instances,
showcasing his confident, expressive, and passionate communication style.MP1 and MH had
close values, 12 and 11, respectively. MH’s behaviour is influence by his host role in guiding and
emphasising important points during the show.

For instance, in E 4 at 00:02:30 in the utterance Jsz's ooz’ ,MH used ES stress to
highlight specific words related to the topic being discussed. This intentional emphasis draws
attention to their significance and indicates the specific areas of focus in the conversation to
ensure that they receive the necessary attention from the penalists.

On the other hand, among female penalists, FP2, FP3, and FP1 demonstrated 26, 21, and 10
occurrences of ES. The lower frequency in the speech of FP1 suggests that she is more selective
and her communication style is more reserved compared to that of FP3 and FP2, who use ES to
confidently emphasise their points.

It is worth mentioning that in Es 15 and 16, males did not use ES at all, while females
only did not use it in E 16. This suggests that there are Es where ES is more prevalent among

females than males.
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Length of the Turn (LoT)
Table 8
The distribution of turns, the length of turns (LoT), and the mean (x ) among male penalists
E MH MP1 MP2
Total N° of Mean Total N° of Mean Total N° of Mean
LoT Turns LoT LoT Turns LoT LoT Turns LoT
1 139 6 23.2 132 3 44 96 2 48
2 150 6 25 174 3 58 314 4 78.5
4 53 1 53 266 3 88.6 309 4 77.25
6 194 7 27.7 173 2 86.5 148 2 74
7 66 3 22 240 3 80 268 3 89.3
8 176 5 35.2 115 2 57.5 173 3 57.6
9 138 9 27.6 177 4 44.25 247 4 61.75
12 79 5 15.8 144 3 48 225 2 112.5
13 159 5 31.8 35 1 35 89 2 445
14 194 5 38.8 455 9 50.5 523 7 74.7
Total 1348 52 / 1911 33 / 2392 33 /
X / 5 30 / 3 59 / 3 72
SD 2.149 2.162 1.567
Total LoT of Males 5651 LoT Mean of Males 53.685
Total N° of Turns of Males 118 N° of Turns Mean of Males 4

Table 8 presents data on the number of turns and the LoT for each male penalist. The
Total LoT column represents the total duration spoken by each penalist, while the N° of Turns
column indicates the number times each penalist participated per E. The mean LoT column
presents the average duration of the turn.

Upon examining the data, we can observe that MH had a total LoT of 1348s, with an
average duration of (30s) per turn. He had a total turn count of 52 which is the highest among
males, resulting in an average of 5 turns per E. This suggests that MH's role as the host primarily
involves asking questions and providing comments rather than engaging in lengthy monologues.
MP1, on the other hand, accumulated a longer total LoT of 1911s, with an average duration of

(59s), yet a lesser number of turns (33), resulting in an average of 3 turns per E. This indicates
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that MP1takes more time to express his thoughts during the conversation, despite having a shorter
number of turns. Although MP2 had the same numbers of turns (33), like MP1, his total LoT
(2392s) was longer resulting in the longest average duration in every turn (72s) per E. MP2
demonstrates a tendency to have more prolonged speaking turns compared to the other penalists.

He engages in more in-depth conversations.

Table 9

The distribution of turns, the length of turns (LoT), and the mean (¥ ) among female penalists

E FP2 FP3 FP1
Total N° of Mean Total N° of Mean Total N° of Mean
LoT Turns LoT LoT Turns LoT LoT Turns LoT
1 205 5 41 303 4 75.75 167 3 55.6
2 162 2 81 285 3 95 102 2 51
4 143 3 47.6 275 2 1375 141 1 141
6 82 2 41 206 2 103 163 2 81.5
7 74 3 246 129 1 129 108 2 54
8 149 4 37.25 14 1 14 196 3 65.3
9 182 3 60.6 244 3 81.3 291 4 72.75
12 135 3 45 272 3 90.6 156 3 52
13 84 1 84 69 1 69 55 2 27.5
14 220 5 44 388 3 129.3 515 7 73.57
Total 1436 31 / 2185 23 / 1894 29 /
X / 3 73 / 2 92 / 3 67
SD 1.287 1.059 1.663
Total LoT of Females 5515 LoT Mean of Females 77.54
Total Count of Females Turns 83 Females Turn Count Mean 3

Table 9 presents comparable data across females to that of males. Upon analysing the
data, it becomes apparent that significant disparities exist in the speaking patterns of FP2, FP3,
and FP1. FP3 registered the longest total LoT of 2185s, albeit with the lowest number of turns
(23), averaging 2 turns per E. FP2, have accumulated a total LoT of 1436s across 31turns, leading
to an average of 3 turns per E and demonstrated an average LoT of 73s. Followed by FP1 whose

total LoT amounted to 1894s, encompassing 29 turns with an average of 3 turns per E, yielding
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an average turn length of 67.422 seconds. Hence, it is noticeable that FP3 contributed with more
extensive and detailed utterances, evident in her comparatively higher mean LoT, whereasFP2
and FP1 tended to engage in more frequent yet brief turns.

Table 10

Comparison of number and length of turns: male vs. female panelists

E Total LoT Total N° of Turns
Males Females Males Females

1 367 675 11 12
2 638 549 13 7
4 628 559 8 6
6 515 451 11 6
7 574 311 9 6
8 464 359 10 8
9 562 717 17 10
12 448 563 10 9
13 283 208 8 4
14 1172 1123 21 15
X 565 551 12 8

The provided table presents a comprehensive comparison of the speaking patterns
between males and females based on the number and LoT. The independent sample t-test shows
that the difference among males and females in terms of LoT is statistically insignificant; M LoT
(X =565 SD =241.052) and F SP (x =552, SD = 256.567); t(18) = 17.930, p = .904 > .05;
however, it is statistically significant for the number of turns; M N° of turns (x =12, SD =4.185)
and F N° of turns (X =8, SD = 3.302); t(18) = 17.075, p = .04 < .05.

Close comparison highlights that females have longer average LoT compared to males.
However, males had a higher average turn counts per E. These findings suggest that females tend
to engage in more detailed and elaborate discussions during their turns, while males tend to
participate more frequently and briefly. Traditionally, there is a societal expectation that males

dominate conversations and take up more speaking time, while females are expected to have
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shorter and less frequent contributions. However, the data reveals a different reality, indicating
females’ inclination towards in-depth and elaborate discussions. These findings challenge the
stereotype that females only engage in brief and superficial conversations. It highlights the
valuable contributions and the level of thoughtfulness that females bring to the discourse. For
instance, in E 10, titled "<bed <o ¢d) ppelial 2535 use ... dipred e ") females exhibited
remarkable dominance. This suggests a particular interest and expertise among females in
discussing the topic of cosmetic surgeries, reflecting a gendered preference. Likewise, E 18,
"Jgered Slpg ol g S 1 4L Badked <2l presented a similar pattern. Details of LoTs and
counts in entire Es for M and F panelists are in Appendix E.
Vocabulary Choices

Here is the analysis of the previously mentioned vocabulary categories.

Empty Adjectives (EA)
Table 11

The representation of Empty adjectives (EA) in the show among panelists

E MH MP1 MP2 Total FP2 FP3 FP1 Total
M EA FEA

1 2 1 1 4 1 1 1 3

2 3 0 2 5 2 3 2 7

4 1 0 4 5 1 1 1 3

6 0 0 0 0 1 2 1 4

7 0 1 1 2 0 2 1 3

8 0 0 0 0 1 0 0 1

9 1 0 1 2 1 1 0 2

12 1 0 1 2 1 0 1 2

13 0 0 0 0 0 0 0 0

14 1 3 2 6 3 1 1 5

Total 26 30

X 3 3

SD 2.271 2.000
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Table 11 illustrates the frequency of EA usage by both genders. The difference between
them was statistically insignificant; the independent sample t-test result is M EA (x = 3, SD =
2.270) and F EA (x = 3, SD = 2.000); t(18) = -.418, p = .681 > .05. Notably, there is no
substantial disparity among females in their use of EA since females relate to the same object
using different terms; they are almost distributed equally. However, a noticeable discrepancy
exists among males, primarily MP1; employed them only six times, followed by MH, and then
MP2 who used them the most. MP1 used specific EA that describe several things, contrarily MH
and MP2 use words precisely and accurately. This is a crucial skill for journalists, as it allows
them to communicate ideas clearly and accurately.

In E 5 featuring the topic of "_axJ " (bullying) a significant usage of EAs by several
penalists, including FP2, FP1, and MP2 were noticed due to this sensitive and emotional subject.
Some EA were; negative adjectives that can be hurtful. FP2 used EA like Jss( tall) and "2dl_)
"giraffe), while FP1 used "3d:sk) "tall) and "5, " (cow) to describe the negative effect of these
adjectives on the person being bullied as such and that topic generally. MP1lemployed EA such as
spdl(ugly), Jssh(tall), and ssu=i( short) for the same reason. It is worth noting that this type of
negative EA is typically used by males. However, during this E, FP1 shared an incident where

someone of the same gender addressed her using the words 3 (cow) which is atypical.

On the other hand, positive EA were used by various penalists, including MH and FP3,
with terms like _seis (famous) and 3zg¢ds(beautiful). These positive EA were used
interchangeably by both genders. Interestingly, in E 13 and E 16, which tackled significant
topics, EA were not randomly employed by the penalists. Hence, the usage of EA is
predominantly influenced by the specific topics discussed in each E. Penalists tended to
employ them more frequently when engaging in sensitive or emotional topics. The choice of

positive or negative EA can vary depending on the context and the impact they are intended to
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convey.
Adjectives of Colour (AC)

Throughout the analysed Es, there is a remarkable absence of the use of colour adjectives.

The topics discussed in the Es did not involve conversations where colour related terms would be

relevant. For instance, in the context of E 17 " 3¢zl J)3J) el

Qs s od osss) s usceloay™ the mention of the red crescent and the green number
carries symbolic meaning and represents conventional terms. These terms have established
meanings and associations that are widely recognised and understood by variouscommunities.
While colour adjectives may not feature prominently in these Es, the understanding of colours
as a medium of communication remains indispensable.

Hedges (HED)

Table 12
The distribution of Hedges (HED) among panelists

E MH MP1 MP2 Total FP2 FP3 FP1 Total
of M of F
HED HED

1 0 0 0 0 0 0 0 0

2 0 0 1 1 0 2 0 2

4 0 0 1 1 0 0 0 0

6 0 0 0 0 0 0 0 0

7 1 0 1 2 0 0 0 0

8 0 0 0 0 0 0 0 0

9 0 0 0 0 0 0 1 1

12 0 0 0 0 0 1 0 1

13 2 0 0 2 0 0 0 0

14 0 0 0 0 0 0 0 0

Total 6 4

X .6 A4

SD .843 .699

Tablel2 provides a comprehensive analysis of the differences in the use of HED between

males and females. Overall, the total of males was observed to use HED six times, while females
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utilised HED four times, yet this difference is not statistically significant; M HED (x =.6, SD =
.843) and F HED (X = .4, SD =.699); t(18) = 17.403, p = .57 > .05. Since the use of HED serves
as a linguistic strategy for softening language and mitigating directness in communication,
findings revealed that males, displayed a greater tendency to employ HED in their speech when
addressing females.

Certain individuals, namely MP2 and FP2, consistently demonstrated a lack of HED in
their communication throughout the Es. This can be attributed to their direct and assertive
communication styles, which align with prevalent gender stereotypes. MP2, as a male participant,
adhered to the stereotype of employing more direct and assertive language by not utilizing HED.
However, it is noteworthy that FP2, a female participant, also diverged from the expected
communication pattern for females by not employing HED. Her use of assertive language
challenges the conventional perception and can be considered a departure from the stereotypical
gender role.

On the other hand, MH and FP3 are the individuals who utilised HED the most. MH, as
the host, effectively incorporates HED to soften language, as demonstrated in E 15 ¢gseial s
dlea wlis e 5 audl” when asking FP3 a question about a sensitive personal experience. FP3
appreciated his use of HED as a sign of respect and kindness, allowing for a more relaxed
response. Similarly, FP3 herself employed HED when discussing her disappointment with her
friends in E 12 saying u=_gd) oy s alpa Ty W &

«oJ3d 13 Jdhighlighting the importance of HED in conveying her feelings. Furthermore, FP1
and MP2 exhibited a similar frequency of hedge usage but in different Es, indicating that the use
of HED is subject-dependent. For instance, MP2 employed HED when discussing celebrity

marriages, choosing softer language rather than directly accusing the media. Conversely, FP1



A SOCIOLINGUISTIC ACCOUNT OF GENDER IN TV SHOWS
78

utilised HED in E 17 Osoeloals Ossis! oadls sl ol .. bosoes Wi J10J) 3¢zl “to emphasise the need for

unity and support during challenging times. Ultimately, the number of HED was very small and

inconsistent across both gender, that is why it is analysed qualitatively case by case.
Intensifiers

Table 13

The distribution of Intensifiers (INT)among panelists

E MH MP1 MP2 Total FP2 FP3 FP1 Total
of M of F
INT INT

1 3 1 3 7 3 1 3 7

2 1 2 3 6 2 4 3 9

4 1 3 6 10 2 4 3 9

6 2 0 2 4 2 1 2 5

7 2 3 5 10 2 1 2 5

8 1 2 3 6 2 1 0 3

9 2 1 6 9 4 4 2 10

12 1 2 4 7 2 1 2 5

13 3 0 1 4 1 1 1 3

14 4 3 4 11 1 4 2 7

Total 74 63

X 04 0.7

SD 0.516 0.674

Table13 shows that both male and female penalists on the show use INT in their speech
leading to the absence of statistically significant difference. The independent sample t-test shows
M SR (x =7, SD=2.503)and F SP (x =6, SD = 2.497); t(18) = 18.000, p = .33 >.05.
Throughout the analysed extracts, males used 74 INT, while females used 63. This suggests that
both genders engage in the use of INT to emphasise or intensify certain aspects of their speech.
these Es In both E 1, "skz _aliall g @l dl sadl 5" and E 1570 se i 5 85l (g i 3des ™, the

penalists of both genders used the same number of INT. This suggests that the topic of
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was significant and delicate, emotionally charged, and involved passionate debates leading to
increased use of INT by both male and female penalists.

It is interesting to observe that Es 14 and nine had the highest number of INT used by
males and females, respectively. In E 9, entitled " a8l 5 a g3 a8l sall || (55 puala Lual i) o e2a™ females
utilized the most INT, with 10 occurrences. This can be attributed to the sensitive natureof the
topic being discussed. On the other hand, in E 14 entitled «. a2 g | 3glpaa ) Jg |

delull @ )ie" males used the highest number of INT. This E focused on Ramadan-related programs
and provided an opportunity for the male penalists to express their thoughts and opinions with
greater emphasis. The use of INT by males in this E may reflect their natural communication
styles, which could be influenced by their personal backgrounds and experiences.Overall, the use
of INT by both males and females in the show reflects their desire to emphasise certain points,
express passion and emotions, and engage the audience in meaningful discussions.

The Classification of the use of Diminutives (DIM)among panelists

In the analysed extracts, DIM was not commonly used. They were used only in E 4,

"Jibl cas yeaad” by FP1. She used a DIM term "s4ik "to refer to a young girl whose story she
shared. The use of this term served multiple purposes in this specific context. FP1's choice was
intended to evoke a sense of empathy and connection with the young girl's experiences. By using
this term, she additionally conveyed her understanding of the girl's vulnerability and the
challenges she faced. It also showcased FP1's maternal instincts and her ability to relate to the
girl on a more personal level.

Furthermore, the use of the term highlighted the girl's young age and emphasised the
importance of recognising and addressing the specific difficulties faced by children. It served as a

reminder to treat children with respect, kindness, and consideration. FP1's actions and words
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demonstrated the significance of empathy and creating a positive environment for children,
highlighting the impact that adults can have on their lives.

Borrowed Vocabulary Items (BI)

Table 14

The distribution of Borrowed Vocabulary Items (Bl)among males penalists
E MH MP1 MP2

Nativised Non- Nativised Non- Nativised  Non-nativised
nativised nativised
1 3 7 3 2 1 7
2 5 5 2 6 0 2
4 2 14 1 11 3 13
6 2 5 1 8 4 3
7 4 8 5 12 5 11
8 0 4 1 4 0 5
9 3 5 2 4 3 6
12 0 1 0 2 2 4
13 1 4 0 3 0 0
14 1 7 3 7 0 6
Total 21 61 18 49 18 57

The table offers a comprehensive explanation regarding the usage of borrowed items by
male penalists. All of them use a significant number of non-nativised Bl than nativised ones due
to their educational level. MH, as the host of the show, predominantly employed more Bl of both
categories. His choice of Nativised Bl is influenced by his role in addressing various topics
relevant to the Algerian society, ensuring understanding among viewers of different age groups,
as exemplified in E 1 "d sad s &l o salial 3l where he used terms like Iblouka, Boukitouch, and
Mbloukiya.

Additionally, MH extensively incorporated non-nativised items, utilising them 61 times,
especially in E 4, " yeaall < Jubi | 5 630 " where he included terms like studio, reaction, Madame,
and des comptes. MP2 similarly mentioned non-nativised terms such as compte,

TikTok, les magazines, reflecting their relevance to the discussed topics. For example, MP2
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specifically chose TikTok due to its popularity among children, even though it is a relatively new
application. MP1, in E 7, "l Juised sdg Soxpg la 13e L. a1 30 «Jiiz) " shared his personal
experience and incorporated terms like CCP, la poste, tournage, which are context-specific to the
topic under discussion.

Overall, M penalists employ nativised and non-nativised borrowed items as a means of
effective communication. Nativised terms are used to enhance understanding among diverse
viewers and provide a sense of inclusion, while non-nativised terms are employed based on their
relevance to specific topics and their familiarity in contemporary society.

Table 15

The distribution of Borrowed Vocabulary Items (Bl)among females penalists

Es FP2 FP3 FP1
Nativised  Non- Nativised  Non-nativised Nativised  Non-nativised
nativised

1 1 5 6 11 1 3
2 0 1 2 5 1 4
4 1 3 0 2 2 5
6 2 0 1 7 0 0
7 1 1 2 4 1 4
8 0 0 0 0 3 0
9 0 2 1 3 2 3
12 0 1 0 1 1 1
13 1 0 0 0 1 3
14 0 0 2 5 2 6
Total 7 13 14 38 14 29

Tablel5 provides a detailed explanation of using both nativised and non-nativised Bl by
females. According to the findings, FP1 and FP3 used the same amount of nativised Bl, such as
Sinaryouhet, Npartagie, and Bloukiwni in E one However, FP2 used half of them. Since FP2 is a

journalise and she was influenced by social media she did not use nativised borrowed items.
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On the opposite extreme, there are topics that do not tolerate the use of nativised BI, such
as in the E 10 “clgd a2 ¢l ppbiiadl 2535 L se .. dipred e .Because this topic is too particular
and limited in scope to be nativised, penalists should be able to understand it without translations.
Furthermore, because it is related to beauty and cosmetic surgery, the terminology used is likely
to be recognisable to female penalists. Overall, FP three used the most non-nativised words. Even
when comparing each E, notably in E 18 sads @l 0 smlial slgz, she used 11 times. These included
Instagram, restaurateur, facilement, and bonjour.

On the other hand, both FP1 and FP2 used them to a lesser extent. In E 6 3y .. 34 all sz
L 3gla Ji | the topic does not belong to any particular category, which is why they do not include
non-nativised items. FP2 and FP1 prefer native Arabic language, which are more natural for
listeners. This helps to create a more comfortable atmosphere and allows for smoother
conversations.

Table 16

Comparing Nativised and Non-Nativised Borrowed Items: Male vs Female Penalists

E Nativised Bl Non-Nativised Bl

M F M F
1 7 8 16 19
2 7 3 13 10
4 6 3 38 10
6 7 3 16 7
7 14 4 31 9
8 1 3 13 0
9 8 3 15 8
12 2 1 7 3
13 1 2 7 3
14 4 4 20 11
Total 57 34 176 80
X 6 3 18 8

SD 3.945 1.838 9.890 8.000
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The independent sample t-test shows that there is no difference between M and F in the
use of nativised BI; M nativised BI (X = 6, SD = 3.945) and F nativised BI (X = 3, SD = 1.838);
t(18) = 12.730, p = .112 > .05. However, the same test shows that the difference among M and F
is statistically significant in the use of non-nativised Bl; M non-nativised Bl (x =18, SD =9.890)
and F non-nativised BI (X = 8, SD = 8.000); t(18) = 13.794, p = .01 < .05.Males use BI more
frequently due to their social and environmental conditions.

The use of French words in the Algerian community can be attributed to historical and
sociocultural factors. Algeria was a French colony for many years, and the French language had a
significant influence on the country's linguistic landscape. As a result, French words and phrases
have become integrated into the Algerian vernacular, particularly in domains such as education,
administration, and everyday conversation. The use of French words can serve as a means of
expressing cultural identity, bridging the gap between Algeria’s colonial past and its present, and
reflecting the multilingual and multicultural nature of Algerian society.

Swear Words (SW)

The use of SW is generally seen as a sign of disrespect and is often considered offensive
or aggressive in nature. In the show, there is no sign of SW, and this indicates that the penalists
on the show adhered to a standard of language that avoids the use of offensive or disrespectful
words. This aligns with the cultural norms and expectations of using appropriate and respectful
language in public discourse. In many societies, including ours, individuals are taught from a
young age to avoid using such language. This expectation of refraining from SW applies to

people in positions of influence, including those who appear on television shows.

In the context of the show, cultural norms and societal expectations play a significant
role in preventing the use of swear words in interactions, especially in mixed-sexconversations.

In many cultures, there are established codes of conduct and standards of
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communication that prioritise respect and politeness. Using swear words in such interactions
would be considered inappropriate and would likely lead to negative reactions from the penalists
and the audience. As the individuals appearing on the show are well-educated and famous public
figures, there is an added responsibility for them to use appropriate and respectful language
when discussing issues and speaking in public. They are expected to set an example for others in
the community and demonstrate the use of respectful and non-offensive language.

Furthermore, the presence of mixed-sex conversations on the show serves as a deterrent
to the use of SW. In many cultures, there is a general understanding that using offensive
language in the presence of the opposite sex is disrespectful and inappropriate. Penalists on the
show are likely aware of these cultural norms and would exercise caution in their language
choices to maintain a respectful and inclusive environment.

Tag Questions (TQ)

TQ are distributed equally among both genders and they are very little, three each.
However, males and females used them in different contexts and for different reasons. Yacine,
in particular, used TQ when addressing females more specifically. For example, he used it
when he was unsure “ i ¢d sa spublicitées des <l «yz les commandes Ll & J) s about a
claim he made. As the host, using TQ in this context could be a way to seek confirmation or
prompt further discussion. This could indicate his preference for engaging others in
conversation and seeking their validation. Another observation was that MP2and FP2 did not
use TQ during their speech. TQ are often associated with seeking validation or confirmation,
and their absence in MP2 and FP2's speeches could indicate that they were confident, assertive,
and did not feel the need to seek agreement or affirmation from others.

In the case of FP1 and MP1, their limited use of TQ across the analysed data, can be

related to the specific topics they were discussing. For example, episode 2 intitled " , skl 54
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Ogr A sl a1 L s " MP1 used the TQeld oSeey €, 13 ) 20y Sy Jscgs ). This use
indicates politeness in expressing his opinion. Using TQ varies depending on the context and
individual communication styles.

New Categories

During the analysis, the following new categories were explored. The newly added
categories are classified into code switching (CS), jargon (J), and foreign words (FW). First and
foremost, code switching is classified since penalists switch between Arabic and French during
their speech. Secondly, there are words that pertain exclusively to one field, namely jargon.
Additionally, there are other categories that neither belong to Bl, CS, nor J. They are categorised
under FW and divided into French and English words.

Code Switching (CS)

Table 17

The distribution of Code Switching (CS) among male and female panelists

Episode  Yacine MP1 MP2 Total Nassima FP3 FP1 Total
of of
M CS FCS
1 12 9 9 30 13 15 5 33
2 7 29 1 37 6 4 3 13
4 4 5 7 16 15 3 2 20
6 7 5 3 15 3 11 4 18
7 9 5 5 19 9 7 5 21
8 4 7 3 14 11 4 4 19
9 7 20 5 32 10 4 3 17
12 5 9 2 16 8 6 2 16
13 0 3 0 3 6 0 3 9
14 4 27 8 39 5 10 6 21
Total 221 187
X 22 19

SD 11.704 6.272
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Table 17 presents a detailed analysis of the updated data concerning CS. It reveals that M
utilised CS more than FM. However, the independent sample t-test shows that this difference is
statistically insignificant; M CS (x =22, SD =11.704) and F CS (x = 19, SD = 6.272); t(18) =
13.776, p = .42 > .05.

The lowest number of CS occurrences among M and F during episodes where all penalists
were present was observed in episode 13, entitled " sadea) by 33l | 1 jeks lojpki i a slade 3 ) saxall”
since the topic is sensitive, and they want to convey an important message to the audience.
Therefore, it is critical to use our native language which is characterised with CS carefully and
correctly to ensure understanding. Overall, both genders exhibited the use of similarCS
constructions, such as switching from Arabic to the French words exactement, puisque, parce
que, déja, among others. It is important to note that CS indicates bilingual competence and is not
necessarily related to language proficiency. Among female penalists, FP2 in E10 said alors que
mémeday Jsared S 15 | even in E 16 she used CS during her speech by saying comme si
zs'u & picnic, demonstrated the highest indication of bilingual competence through her frequent
use of CS, followed by FP3, and the lowest was FP1. The reason for this may be due to their
ethnic backgrounds, since individuals who live in the East of Algeria like FP1 and FP3 oftendo
not use French very. For example, FP1 employs CS in her speech, sticking only to use
expressions that are commonly used in our daily lives. Similarly, both FP2and MP2 also
employed code switching. However, during M speech, MP1 used CS the most, followed by MH
and MP2. Since all of them are from the capital (Algiers), so the difference in using CS is a

matter of individual preference.
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Jargon (J)
Table 18
The Classification of the use of Jargon (J)among panelists
E Yacine MP MP Total Nassima FP3 FP1 Total
of of
MJ FJ
1 4 1 4 9 4 7 4 15
2 0 0 0 0 0 0 0 0
4 1 0 1 2 0 4 0 4
6 1 0 1 2 1 2 5 8
7 1 4 5 10 5 0 2 7
8 2 4 1 7 0 0 1 1
9 6 9 2 17 6 4 4 16
12 1 0 1 2 0 0 1 1
13 0 0 0 0 1 0 0 1
14 3 6 2 11 5 6 4 15
Total 60 68
X 6 7
SD 6.000 3.919

The provided table offers a comprehensive explanation of the utilisation of J by penalists
of different genders. It reveals that both genders almost use it equally, with FM slightly higher.
The difference did not reach statistical significance, M J (x =6,SD =6.000)and FJ (X =7,SD =
3.919); t(18) = 17.722, p = .77> .05.

Female participants used J almost equally. While MP1 used it the most among male
penalists Notably, FP2and MP1 in episode 9, entitled "Lsdl 5 ¢y s sene Lual 81 () 5 il |, £8) sall & 23 "utilised
the highest number of J terms. This observation can be attributed to the topic of discussion,

which is inherently connected to the use of J, specifically related to social media, including terms

like "1M," "le sponsor,” "reels," "les abonnes," and "brand." However, in episodes two and 15,
entitled "Jidd s Zladl g G sl Ga Vo) L sap ol Sl e 5™ and ™ gl Bdes (R se il 5 8 sl g

respectively, no jargon was employed among both genders. This absence can
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be attributed to the nature of these topics, which are more social in nature and do not necessitate
the use of specialised terminology.
Foreign Words (FW)

FW are single words that are classified into either French or English; they are not much
used by most individuals. the little difference M, influenced by the prominence of the French
language in Algerian society and the assimilation of Algerian heritage by the French community,
exhibited a higher frequency of Fr FW into their speech compared to FM. This inclination may be
further reinforced by the shared cross-cultural background among the male penalists. They use
French language in their daily life, they travel a lot and make new friends that is why they used
French FW more, however; females use them less due to their different socialisation or to diverge
from male speech norms. For instance, MH utilised the French term "relevé bancaire" in episode
8 ¢ )a5pd sl il Lo Jo . 35 32U sl 5 ) 12, discussing wealth and luxurious lifestyle, while MP1 in
episode 1 used the term "les scandales™ in relation to the live streams of famous people. On the
other hand, both FP1 and FP3, among the female penalists, integrated foreign words like
"unelogge” in episode 5 25> s seuss castid ) 7o .. L, which is specific to a particular context
and may not be widely recognised among M and FM alike.

Additionally, En FW are closely associated with globalisation and technology, however
they are rare in the data. They are used in the discussions held during episodes 6 and 20 where
penalists such as MH, FP2, and FP3 used them to express certain concepts. For example, Yacine
and FP2referred to "Fake life" as an English foreign term in episode 6 L] 35la; J 35 |, i jad slgal,
highlighting the influence of technology on our perception of reality. Similarly, FP3 used the
word "shopping" in episode 20 » sl o Jsozad .. s jall s B3uasadd), This trend reflects the

impact of globalisation and technology on language use, as En FW have seamlessly integrated
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into various cultures and environments even in non-English speaking countries; they are starting
to do so in Algeria. This phenomenon underscores the status of English as a global language, as
its words and expressions have become an integral part of our daily lives.
Gender Miscommunication

The following is a record of the gender miscommunications found in the data together
with an explanation of whether they relate to the investigated phonetic features and vocabulary
choices.

Interruption (INTER)
Table 19

The distribution of Interruption (INTER) based on phonetic features and vocabulary choices

Total of Total F
Features Yacine  Samir Yahia M Nassima Samia Moufida INTER
INTER

M F M F M F M F M F M F M F M F

Vocabulary Features

/
Phonetic Features
SR O 0 O O O o o o0 o O 0 0 O 0O 0 O
FP 1 5 0 1 0 1 1 7 1 2 1 0 O 1 2 3
NFP o 2 0 1 0 0 0O 3 o0 0O 0 o0 oO 0O 0 O
RI 1 0 0 O O o0 1 o0 1 O 0 o0 1 0O 2 0
ES o o o O o 1 o 1 o0 0O 0 o0 oO 0O 0 O
LoT 6 7 0 2 1 3 7 12 0 2 3 3 1 2 4 7
Total Ms: 9 Fs: 23 Ms: 8 Fs: 10
32 18
Not related to the Investigated VVocabulary or Phonetics
/ 2 2 1 0 6 2 9 4 0 2 6 1 O 0O 6 3
Total Ms: 9 Fs: 4 Ms: 6 Fs: 3
13 9

It is interesting that INTER as a gender miscommunication was not attributed to any

specific vocabulary item. Conversely, the data presented in table 19 indicate that Ms and Fs tend
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to interrupt each other, but the frequency and reasons behind it vary depending on the gender of
the speaker. Overall Ms interrupted Fs more than interrupting their Ms” counterparts. Because of
the LoT, Ms interrupted their M counterparts seven times, whereas they interrupted Fs 12 times.
This disparity is attributed to the tendency of Fs for having long turns. For more details about
panelists use of interruption based on phonetic features in each E refer to appendix H.

Furthermore, Ms interrupted Ms once due to FP, but they interrupted Fs seven times for
the same reason despite the fact that males had a higher number of filled pauses (FP), such as
"um" or "uh," compared to females as reported in the previous table, it is observed that these
filled pauses led to interruptions specifically when females were speaking. FP are vocalized
hesitations commonly used in speech, and they can sometimes disrupt the smooth flow of
conversation. In this case, it seems that when females were expressing their thoughts or ideas, the
presence of filled pauses prompted interruptions from the male participants. The reasons for these
interruptions could vary, but it suggests that the male participants might have perceived the FP as
an opportunity to interject or redirect the conversation.

Interestingly, Ms did not interrupt their m counterparts because of NFP or ES. These
factors seem to contribute to a smoother flow of conversation between Ms. Similarly, RI did not
result in INTERs from M towards F because F did not employ RI in their speech, which explains
why MH, a M participant, interrupted Ms only once. The absence of RI from Fs has contributed
to the limited INTERs from Ms towards Fs.

On the other hand, F exhibited a different pattern of INTERSs. They interrupted Ms four
times and interrupted Fs seven times because of the LoT. In our culture, there may be a greater
emphasis on politeness and avoiding interruptions when interacting with males, particularly in

mixed-gender conversations. Females may feel more comfortable and familiar interrupting other
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females due to shared experiences and a sense of camaraderie, whereas they may perceive it as
more important to show respect and maintain politeness when interacting with males.
Additionally, they interrupted Ms two times due to RI. Notably, FP, ES and SR, did not prompt
INTERs from Fs towards either gender.

Overall, Ms interrupted Ms a total of nine times and interrupted Fs 23 times. F, on the
other hand, interrupted Ms 08 times and interrupted Fs 10 times. Thus, it is evident that Ms
exhibit INTER more frequently than Fs. The discrepancy in INTER frequency could indicate a
gender-based power dynamic, where Ms exert more dominance in conversations by interrupting
more frequently. This aligns with societal norms and expectations that may influence
communication patterns. Additionally, other factors, such as the topic being discussed or external
circumstances, had influenced the INTERs.

Interestingly, other INTER in the conversations were actually prompted by the nature of
the topic itself, with individuals expressing their opinions through verbal and non-verbal cues
such as emojis, body language and eye contact. Therefore, it is crucial to highlight that many
INTER as gender miscommunication were not directly caused by any of the investigated features,
but rather by the overall dynamics of the conversation. Consequently, these INTERs were
effectively resolved through the use of humour by the host who skilfully managed the
conversation by guiding the flow, giving turns to each penalists, and creating a pleasant
atmosphere. Additionally, the penalists displayed active listening skills and utilised polite
language, which contributed to minimising INTERs.

Accommodation (ACC)

The analysis of the Es revealed that ACC as an implicit form of gender

miscommunication did not arise from any specific vocabulary items or phonetic features.
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Additionally, while penalists demonstrated various forms of ACC, this did not lead to
miscommunication. Both M and F penalists predominantly adhered to a maintenance strategy,
where they maintained their established communication styles without significant alterations.
However, it is noteworthy that FP2 occasionally exhibited convergence with M language
patterns. This convergence manifested in her adoption of assertive language, confident facial
expressions, and direct eye contact. Notably, FP2's convergence did not result in
miscommunication but rather showcased her ability to utilise assertive and straightforward
language, by passing indirectness and subjectivity when discussing various topics.

Indirectness (IND)

IND as a form of miscommunication occurred in Es 06| 35la; Ji 35l | 345 3ad szl and 15
Cseiad 53 ) o wli 3des but there is no indication that any specific vocabulary choices or
phonetic features played a role in creating or contributing to it. The occurrence of this isolated
instance of IND may have been influenced by other factors such as contextual cues, individual
communication styles, or the unique dynamics of that specific conversation.

In E 6, intitled "] 3gla; Ji 3l |, 34 3d gl MP1 used IND during his turn from 6:06 to
8:11. which led to miscommunication by MH saying .2 s s <yl 20 MP1s IND created a
misalignment or lack of clarity in his message. Also in E 10% sd) Jplied 253 wuse .. dipred e
e < e« FP1 used IND speaking about cosmetic surgeries in general saying <g oS st gd
84 Jspredanesthesie géneral7:21 so she got interrupted by MH saying ce J4 @i wgh Jgaredl Slde
sdg 35!l wliadand did not comment on the specified topic. In response to MP1's and FP1’s
indirect language, MH, the host, interrupted them to seek clarification and specify theiranswers.
MH's INTER indicated a desire to better understand their points and to encourage a more explicit

or direct response. By intervening and redirecting the conversation, MH aimed to
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ensure a clear and focused discussion on the specific topic at hand. This interaction highlights the
importance of effective communication and the role of the host in guiding the conversation and
maintaining clarity.

Politeness (POL)

According to the analysis conducted, it was found that POL, as an implicit form of gender
miscommunication, did not occur in the Es examined. Moreover, no specific prementioned
vocabulary choices or phonetic features were identified as creating POL as a form of
miscommunication. Interestingly, the findings indicate the opposite. POL was observed as a
strategy to address and mitigate INTER. The penalists in the show displayed respect and POL
towards one another. This use of POL can be interpreted as a deliberate approach to maintaining
a harmonious and conversation. Penalists likely recognised INTER as a potential disruption to
effective communication and sought to address them with polite gestures in order to resolve
conflicts caused by INTERSs, fostering a more cooperative and inclusive environment.

For example, in E 10<gdl e 6l sgeliia) 2535 5o .. Jipzed Slsdee | during FP2a's turn at
21:37, MH interrupted her and used the phrase "dghlé sz ("Excuse me for interrupting you")
to express his intention of adding something and clarifying a point, this is POL. Similarly,in E9,
FP2 was interrupted by MP1, who used the phrase "d s diswis gdszaod” ("Allow me to ask you,
please") as a polite way to interject and pose a question. These examples demonstrate how Ms in
the conversations employed POL to demonstrate consideration towards their F counterparts.
Furthermore, in the intriguing example fromE 1, when FP3 was interrupted byMH,she politely
responded with the phrase "Jad; gdzau" ("Excuse me, let me continue™). However, when FP2
interrupted her with an emoji at 10:28, FP3's response was "Jady st 305" ("FP2 let me

continue"), omitting the use of " As<u!" ("Excuse me"). This can be seen as an instance of
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positive POL, where the familiarity and closeness between the Fs allowed for a more informal
but still respectful communication style. In contrast, Ms tended to maintain negative POL, which
focuses on minimising imposition and preserving autonomy in conversations.

Prestige (PRE)

Based on the analysis of the Es, there was no evidence of PRE as an implicit form of
gender miscommunication. Additionally, neither vocabulary choices nor phonetic features were
identified as contributing to it. It is possible that the penalists were familiar with each other,
which could have prevented any misinterpretation or miscommunication arising from the use of
PRE.

Section Three: The Discussion of Results

This section is dedicated to the discussion of the results derived from the content analysis,
specifically in relation to the research questions and their corresponding assumptions.lIt is worth
mentioning that qualitative analysis offers a more comprehensive understanding of phonetic
features and vocabulary choices in mixed-sex conversations since quatitative analysis alone is not
sufficient. This research delves into contextual and cultural factors, uncovering nuances and
highlighting the interplay between gender, culture, and communication. By examining specific
utterances and conversational dynamics, qualitative research provides significant insights into
language use. For that, the analysis arise as follows:

The findings derived from the content analysis help in answering the research questions,
which are formulated as follows:

1. To what extent do the investigated phonetic features (speaking rate, pauses, rising intonation,
emphatic stress, and the length of the turn) prevail in the speech of males and females penalists in

The Weekend Show?
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2. To what extent do the investigated vocabulary items (empty adjectives, adjectives of colour,
hedges, intensifiers, diminutives, borrowed vocabulary items, swear words, and tag questions)
prevail in the speech of males and females penalists in The Weekend Show?

3. Which vocabulary choices and phonetic features cause miscommunication in mixed-sex
groups in the selected show?

4. How do gender stereotypes account for the differences in vocabulary choices and phonetic
features distribution among male and female participants?

Answering the First Research Question: To what extent do the investigated phonetic
features (speaking rate, pauses, rising intonation, emphatic stress, and the length of the
turn) prevail in the speech of males and females penalists in The Weekend Show?

The analysis regarding the first research question reveals differences in the usage of
phonetic features among both genders and the reasons for these differences. Males were found to
speak at a faster rate than females, supporting previous research by Kanki & Prinzo (1996) and
Bradlow et al. (1996) and emphasising the impact of cultural and individual factors on
communication.

Contrary to past studies by Beattie and Butterworth (1979) and Yuan and Liberman
(2008), males were found to use filled pauses more frequently, while females were more inclined
to use non-filled pauses, aligning with theresearch conducted by Duncan (1972) and Schegloff et
al. (1977).This reveals the complex nature of gender differences in pause usage and the need to
consider individual and cultural factors when analysing speech patterns.

Males were also found to use rising intonation more often, challenging Lakoff's (1975)
theory that women use this feature more frequently. It is suggested that males use rising

intonation to express politeness and willingness to engage in conversation in mixed-sex groups.
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Regarding emphatic stress, women were found to use this tool more often to assert
themselves and communicate confidently, aligning with Lakoff's (1975) argument. However, the
frequency of its usage varied among female participants, indicating individual preferences which
were discovered through the qualitative analysis.

Lastly, contrary to the assumption that women take shorter turns and men take longer
ones, women were found to engage in more extensive and detailed dialogues during their turns.
The male host had the shortest turn length, likely to encourage participant engagement, aligning
with Have's (1999) study.

Since it was assumed that females tend to speak at a slower pace, using more filled
pauses, and employing emphatic stress, while males tend to use rising intonation and have longer
turns, the research findings provide a partial validation of this assumption. It is true that females
speak slower and use emphatic stress more. However, the other pattens were refuted because
males use more filled pauses and shorter turns.

Answering the Second Research Question: To what extent do the investigated vocabulary
items (empty adjectives, adjectives of colour, hedges, intensifiers, diminutives, borrowed
vocabulary items, swear words, and tag questions) prevail in the speech of males and
females penalists in The Weekend Show?

The analysis pertaining to the second research question highlights differences in
vocabulary choice among genders and the factors influencing these discrepancies. The findings
suggest that women use empty adjectives more often, supporting Lakoff's theory (2004).
However, colour adjectives were notably absent, possibly due to the irrelevance of colour

categories to the topic discussed, aligning with Panagiotidou's study (2015).
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Contrary to Lakoff's theory (1975), males were found to use intensifiers and hedges more
frequently than females. It may be influenced by societal expectations and cultural norms that
encourage assertiveness and confidence, which explain the frequency of intensifiers, with
politeness in male communication styles which explain the frequency of hedges. This aligns with
Bradac et al.'s research (1995) regarding hedges and contradicts Lakoff's theory and Fuchs'
research (2017) concerning intensifiers.

Females were found to use diminutives more often, particularly when showing empathy
towards children, which aligns with multiple past studies. Additionally, in terms of borrowed
vocabulary items, men used these elements more frequently, which may be attributed to a wider
exposure to French through extensive travel and diverse interactions. Additionally, the reversed
pattern in the results among males and females may be attributed to the fact that the male and
female penalists come from different regions in Algeria which certainly influence the way they
talk.

Males were also found to engage more in code-switching, supporting Karim & Kanwal's
research (2014) but contradicting Momenian& Samar's findings (2011). Meanwhile, men used
French words more often, while both genders used English words similarly due to globalization.
Women were found to use more jargon, possibly due to their familiarity and expertise in the
discussed topics. If the topics were different, the results would have ended up different too.

Swear words were absent contradicting past research. This contradiction may be attributed
to the fact that the analysed speech is public; due to cultural norms and the promotion of proper
language, using swear words in Algerian media is inappropriate. Finally, males used tag questions
more frequently; this contradicts Lakoff's (1973) theory that women use these more often to

express uncertainty. Both genders use tag questions to express politeness.



A SOCIOLINGUISTIC ACCOUNT OF GENDER IN TV SHOWS
98

The second assumption is partially confirmed. The findings support the assumption that
females use empty adjectives, diminutives, and borrowed items more frequently in their speech,
while males exhibit a higher usage of tag questions and borrowed items. However, the findings
contradict the assumption that females use hedges and intensifiers more frequently. In addition,
there were no significant findings regarding the use of swear words and adjectives of colour.
Answering The Third Research Question: Which vocabulary choices and phonetic features
cause miscommunication in mixed-sex groups in the selected show?

The third research question investigates the role of vocabulary items and phonetic features
in miscommunication within mixed-sex groups. The results indicate that miscommunication due
to accommodation is not influenced by specific vocabulary or phonetic elements, contrary to past
perspectivesThese findings contradict those of Eagly (1987) and Giles and Ogay (2007),
suggesting that accommodation cancompromise authenticity and lead to unconscious bias.This
supports the idea that vocabulary and phonetic features do not significantly contribute to
accommodation-related miscommunication.

Contrarily, interruption was more common in the data, although it was not significantly
tied to specific vocabulary features, it was related to certain phonetic features like the length of
the turn, filled and non-filled pauses, and overlapping speech.Additionally, males interrupt
females more frequently because it serves as a means of interference or control in conversations,
as suggested by James and Clarke (1993) and Tannen (1994). Strategies like humour, active
listening, and negotiation are important to manage these interruptions.

Indirectness, another form of potential miscommunication, is not tied to specific language

elements but rather to contextual cues, individual communication styles, and conversation
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dynamics. The findings show that males interpret indirect language as unclear, leading to
misunderstandings.

Politeness does not contribute to miscommunication, instead, it reduces it. No specific
vocabulary or phonetic features were found responsible for miscommunication related to
politeness supported Pal (2020) view, and contradictes the findings of Nakane (2006). Both
genders use polite language, indicating the influence of cultural norms.

Finally, the use of prestigious language by females does not contribute to gender
miscommunication. This supports the assumption that females use prestigious variants to assert
their high social status and educational level, aligning with prior research of Gordon (1997) and
Jaber (2022).

The third assumption is partially confirmed. The findins disapprove the notion that
vocabulary choices lead to interruption. However, the results validate the notion that phonetic
features play a role in it. Additionally, the findings support the assumption that
miscommunication in terms of accommodation, politeness, and prestige on language use does not
exist.

Answering The Forth Research Question: How do gender stereotypes account for the
differences in vocabulary choices and phonetic features distribution among male and
female participants?

The study findings reveal that within the context of the selected talk show, there are
observable patterns in language usage that align with gender stereotypes. Females tend to exhibit
more emotional and collaborative language patterns, while males are characterized by dominant,
assertive, and competitive language. These findings support previous studies, such as Casad and

Breanna (2017) and Eddleston et al. (2006), which highlight the perceived differences in
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language styles between genders. However, it is important to note that individual preferences,
cultural norms, and the specific topics discussed in conversations can influence and modify these
patterns. The study also acknowledges the occurrence of miscommunications, particularly
through male interruptions, but emphasises that cultural factors and conflict resolution strategies
employed by both genders play a role in communication dynamics. Overall, the study reinforces
the assumption that gender stereotypes can shape language patterns but highlights the complexity
and diversity of communication styles within both males and females.

The results partially support the assumption that gender stereotypes can influence the
vocabulary and phonetic features used by male and female speakers. Women tend to use more
nurturing or emotional words, while men use more assertive, competitive, aggressive, or
dominant words. However, it is important to consider that communicative styles and cultural
norms can also impact these stereotypical language patterns.

The study has certain limitations that need to be acknowledged, along with recommendations for
future research and the implications of the study; there are presented as follows:

Limitations of the Study

In the process of compiling this dissertation, several challenges were encountered that impacted

the results:

1. The study aimed to compare the use of vocabulary and phonetic features between genders in
a workplace setting. However, it was not possible to record spontaneous speech in an actual
administration, leading to the choice of analysing a live talk show.

2. The selected excerpts from the show episodes did not always pertain to the same topic,
posing a significant challenge especially when analysing phonetic features such as turn

length and speaking rate.
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3. Due to the previous complications, methodological modifications to accommodate the
aforementioned features were necessary.

4. Time constraints led to the exclusion of voice quality from the literature review as it required
specialised software for analysis.

5. During the analysis, it was discovered that each episode covered multiple topics, underlining
the importance of collecting data from natural speech where the topic influences the
participants. This led to another revision of the methodology and the identification of new
categories associated with vocabulary items.

Implications of the Study

This study significantly contributes to the understanding of gender differences in language
selection and performance within Algerian TV shows. It offers important perceptions into the
communication dynamics and language skills specific to the television context, benefiting media
professionals, researchers, and viewers.

By exploring the manifestation of gender in Algerian TV shows, this research adds a
unique perspective to the existing literature on language and gender. The findings provide
important implications for future research and enhance our understanding of how gender
influences language use in television settings by identify the variables and features that may
contribute to gender-based miscommunication, helping to prevent conflicts.

Additionally, the results present extra evidence that language use is systematic, every
linguistic behaviour has an explanation. Besides, it shows that the interaction on different social
factors in inevitable making the work on only one social factor hard because it cannot be isolated.
Recommendations for Further Research

The recommendations for future research arising from this research are as follows:
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1-The present study investigated both vocabulary items and phonetic features. Further research
can focus specifically on one of those characteristics in details such as the influence of rising
intonation on communication dynamics and understanding among participants.

2- It is highly recommended to work on other characteristics that are under the umbrella of
vocabulary items and phonetic features. One specific area of interest is voice quality, and it is
suggested to utilise specialised software to measure and analyse this aspect more
comprehensively.

3-While the present study focused on a single talk show, future research can broaden the scope
by including a wider range of TV shows that meet similar criteria. This can provide a more
comprehensive understanding of gender differences in language selection and performance across
different talk show formats, hosts, and participant dynamics.

4- Comparative studies across different cultures and nationalities can provide valuable insights
into how gender differences in language selection and performance manifest in diverse
sociolinguistic contexts. Exploring similarities and differences in communication patterns can

contribute to a more comprehensive understanding of the role of gender in language use.
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General Conclusion

The sociolinguistic analysis of gender in TV shows reveals the profound influence of
gender on language use, with significant implications for communication. By examining specific
language aspects such as vocabulary choices and phonetic features, this study uncovers the
distinct linguistic variations between males and females, rooted in societal norms and
expectations. These linguistic differences, while reflecting gender roles, can lead to
miscommunication. Therefore, it is significant to address these challenges by implementing
strategies that promote effective communication and bridge the gap caused by gender-based
language disparities.

This study consists of two chapters that provide an extensive exploration of language
aspects and gender dynamics in the context of talk shows. The first chapter serves as a literature
review, comprising two sections. The initial section offers a general overview of language and
gender in the context of talk shows, while the second section focuses on specific language
aspects, namely phonetic features and vocabulary choices which have been extensively studied
and discussed by notable scholars such as Lakoff (1975), Tannen (1991), Holmes (2013), and
Coates (2013). The second chapter begins with a detailed description of the research
methodology, followed by an analysis of data extraction and a discussion of the results. It is
concluded by addressing the limitations of the study, discussing its implications, and providing
recommendations for future research. Throughout this chapter, the research questions and
assumptions are addressed based on the findings obtained from the content analysis. Notably, the
analysis uncovers new categories that enrich the ensuing discussion and broaden our

understanding of the distinct setting of talk shows.
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The findings from this study reveals notable differences in the use of phonetic features
and vocabulary choices, influenced by various factors such as the topic of discussion, individual
communication styles, diverse backgrounds, cultural norms, and gender roles. Specifically,
differences in the usage of phonetic features can lead to miscommunication, particularly in the
form of interruptions, which are more frequently employed by males. Additionally,
miscommunication can arise from indirectness, which is influenced by the specific topic being
discussed. Interestingly, to address these miscommunications, penalists may employ strategies
such as accommodation and politeness. Stereotypes surrounding language use suggest that males
tend to use more direct and assertive language, and females exhibit more emotional and less
direct language, it is important to consider the nuanced nature of communication. Individual
variations and the influence of specific topics challenge and reshape stereotypical gender roles,

highlighting the complexity and diversity of language use among different genders.
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Appendices

Appendix A

Episodes Topics and Durations

TableA1l
The Topics Covered in Every Episode With The Duration

119

Extracted Cast Talk for
Analysis after

) Duration Devoted to The B_a5|s of Eliminating Guest Talk Total
Episode Covered Topics Each Topic Selecting the i Time
Duration p p Analyzed & Recorded Videos

Tobic Analysed
P From To
From To
00:02:24 | 00:20:07 00:02:24 00:03:01
dlsads gl o i dgr 1 | 00:24:32 | 00:28:14 00:03:47 | 00:20:04 | 00:20:25
Total: 00:22:25 00:24:43 00:28:14
o o 00:28:59 | 00:31:36
3 I Beaod]l 3 )l = s Bag ) O .. Maka A sig) y B o |
o DB e B o e Bl B 2 Total: 00:02:38 to;?cei'sot”hgeeztm ><><
Sl Jseard axsay e L. e Ll gala 3 00:1%1;3:? 0‘0%(21%%07 yet it was
01:50:54 otal. ‘ 4. excluded
DN s e . .. 00:36:07 00:40:20 because most of
g Al ga By B3 | Il (I
oslst) eloe Biumf Bz ole - s sl O 4 Total: 00:04:12 the talk was
. o ‘ 00:40:20 | 00:43:12 | held by a guest.
Wl gl (e gt Ll o AR RIS
Ao e g s Oz el O J£.5 Total: 00:02:52 ><
00:50:10 | 01:07:07
chod slp skt S sd iy pd oz L &l Ols a6 | 01:11:07 | 01:23:03
Total: 00:28:53
01:22:08 Sl i g dualscd e g 3ps 5o G2 dd e 1 00:00:00 | 00:12:45 The longest ><

Total: 00:12:45
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_ ‘ 00:13:47 | 00:30:37 00:13:47 | 00:23:01
il sl ey Sl Ll i zlg M ., gl :23;
s sl caps ) Ll G zls ) ., Sl sl a5 2 Total: 00:25:50 00:24:42 | 00:39:37 | 00:23:46

W S Jdse o) dsgd O Bse pleval) .3

00:44:34 | 00:48:03

Total: 00:03:29

5u0d) 1o 11982 Jwise O sgik 0! Sl JJs iidl 4

00:48:03 | 00:51:11

Total: 00:03:08

Shiy dled Gl ) sand (1 Ggiltaal D152 Gssde .5

00:51:11 | 00:52:29

Total: 00:01:18

AR

Extracted Cast Talk for
Analysis after

) Duration Devoted to The B_a5|s of Eliminating Guest Talk Total
Episode Covered Topics Each Topic Selecting the i Time
Duration p p Analyzed & Recorded Videos

Tonic Analysed
P From To
From To
“ D add s Tl 1 00:05:39 | 01:04:36 | This episode
? DU e B gl B 3 44 g
ol Bt Bom B e e B T ot 00158157 was ot
01:49:23 St ) it 01:04:36 | 01:17:42 | pacause the
Uﬁ,fu"? % ‘V‘C\'JU‘J CUU&JL}J ?" ¢ A TOta| 001306 guestwaS the
center.
:0002:25 \ :0034:21 :0002:25 :0006:26
00:10:40 00:14:52
- : 01:14:53 :0017:47
o)l om0 Jibl 3 sl c c
gl gt I B el Total: 00:47:28 0020:11 | 002321 | ‘0025:20
:0027:45 :0037:34
:0048:40 :0049:53
02:04:53 The longest

eged oy Jbl L Jsud) 2

:00:5229 | 01:07:36

Total: :0015:07

eged i ik 300803

01:07:36 | 01:20:45

Total: :0013:09

e dag g Ueatm lads ) 516 Osod s 4

:01:2611 | 01:27:57

Total: :00:0146

=

=
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% 50 i g el Buele B S e e 5
e A

01:27:57 | 01:30:35

Total: 00:02:38

Jualsad Slyaja Boz) 5 sayalt 3l yall 3 cgpd Jsder .6

01:30:35 | 01:40:31

Total: 00:09:56

Jaid 85 Gﬂd ) BLL}‘-"C B )GUG““ S?.AUA(AJ‘ T

01:40:31 | 01:48:00

Total: :0007:29

dtud\ A9 0ds . j&é}ﬁl Q_M.uc @QJC\] \g‘)bui Q\Jd\}d u\..of. 8

01:48:00 | 01:50:30

Total: :00:0230

=<

The Basis of

Extracted Cast Talk for
Analysis after

) Duration Devoted . Eliminating Guest Talk Total
Episode : . Selecting the _ )
Duration Covered Topics to Each Topic Analyzed & Recorded Videos Aga:lr;:ed

Topic From To
From To
. . . :02: : : :02: :02:27
S a0y ) 2 e sl 1 (D00 | D 88-32-2? 88'86'26 0022:35
Total: 00:37:00 00:11:41 | 00:29:23
: 00:43:44 | 01:19:05
5 Jl ¢ 3fsal
A dished 2 e 003521 ><><

?JJ°("GJ‘ Jé.i&w da .. udeL: Lﬁd) Ud’)gﬁu“' BJJ& 3 011921 ‘ 012456

Total: 00:02:35
1:49:02 . ) e o s 5 01:24:56 | 01:25:43 Thel
oA Sl Cp 2O OMIIIE -l T By G gt 4 Total: c‘)o:oo:47 e longest

O e o gl s gds sl 8 6d) ied gt Jgas 5 | 01:25:44 \ 01:26:28
1950 ole ke 2.5 Total: 00:00:44

| 01:26:28 | 01:28:37

o) ) il gl TP E T AT
FAHI A ey i) 15 6 Total: 00:02:09 ><
01:28:37 | 01:32:04
8 od) adi pu Jicr] de B ar e oy
R Total: 00:03:27 ><
- ) a5y J 1 5gar . 84y el sl 2] 00:05:15 | 00:24:24 00:05:15 00:09:35 g
00:51:38 Total: 00:19:09 Thelongest | g5:10:03 | 00:17:12 | 90:16:41
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00:17:59 00:22:19
00:23:05 00:23:22
00:23:49 00:24:24
2023 Jase g O0s00alz Osg s s Ol ol e )l 2 Oo'iit':ﬁ OO?&%OO
bga JUiad! g Sy la 1o, e 5 3 i) 1 00:02:10 ‘ 00:22:51 00:02:10 00.02.43
00:03:30 00:14:46 00:18:26
Total: 00:20:41 00:15:47 00:21:14 "
00:21:31 00:22:51
L) oz o) Osedy 34 sed astla s (s s Dl G i 2 00:39:27 | 00:40:50
00:46:20 Total: (‘)0:01:23 The longest ><
Dledly s st Slag ig .3 | 00:40:50 [ 00:41:30
Total: 00:00:40 ><
2 Juy s ga ulalll i iy AL 4 00:41:30 | 00:42:06
Total: 00:00:36
¢ isal sl Ol Loz Jo .. Bl Slsdl s o) 4 .1 | 00:03:43 | 00:21:28 00:03:43 00:04:06
00:04:14 00:12:39
00:13:09 00:18:27 00:14:38
Total: BEERES 00:20:49 | 00:20:59
00:21:06 00:21:28
Sz riss wdg cooad 3y sy Jiselua .2 | 00:21:33 | 00:31:48
00:40:29 Total: 00:10:15 The longest
S g @) omid) Jgy s ¢ gV 3| 00:32:26 | 00:32:56
Total: 00:00:30
@ G b ball i) osll 4 00:32:56 | 00:34:27
Total: 00:01:31 ><
ol g g sk 974 ¢ds 5 | 00:34:27 | 00:35:02 ><
Total: 00:00:35
00:43:30 s owae b oosle gl e 1| 00:02:06 | P00 | Theonlytopic | 000098 | ooaeag | 00:24:43
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00:18:02 00:20:47
. 00:21:03 00:23:38
Total: BHEAEETE 00:24:42 | 00:27:26
00:27:45 00:30:39
00:03:17 00:35:1 00:03:17 00:28:40
Gl g g bl 2585 use L. Jgered) Sk L1 R 5 00:30:25 00:32:23 | 00:28:56
Total: 00:31:58 00:33:40 00:35:15
01:03:2
. :40:54
Qe & s s la Jd LB eUdl Lage 2 00:40:5 5
Total: 00:22:31
i AL 01:12:4
10| 01:37:11 an sl s som Ol . oy e ol ng ] 3 01:03:45 6 The longest
Total: 00:09:01
i~ 01:24:2
Updigpsses o | 0023211 77
Total: 00:01:06
. . 01:24:27 | 1:27:26
‘L‘\UAU?J‘ JJ&U B&)LAAA CAS\? . LﬁthLU‘J” &\cﬂiJ\ 5 TOta| 00‘0259 >< ><
This episode
was not
analyzed
01:12:2 because guests
11| 01:37:32 2023 L 5o .. 2022 22y | 00:02:41 .1 ' participated in
the whole
session and
there was no
topic
00:04:14 | 00:28:48 00:04:14 00:06:52
: 00:09:18 00:23:53
| saall g gl 4 B ) :19:
cdosels il opadiual b o 00:24:34 00:25:40 | 00:27:33 | 00:19:16
12 | 01:39:58 The IOngeSt 00:28:38 00:28:48

il e v sd) Guple daa sl (el i) 2

01:01:50

01:04:55

Total: 00:03:05

=

>
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@asgud Lol ) g e ol A slsing S .3

01:04:55 | 01:08:42

Total: 00:03:47

E)e d)ﬂ )\).wi u& asél (g o dc\‘)]\ _%)J\ 'éd,q)i 4

01:08:42 | 01:11:32

Total: 00:02:50

S gaized mdl Byie e slp Blaz o Jall B ) 555

01:11:32 | 01:16:27

Total: 00:04:55

Ol A Bl anj sde @ st 6

01:16:27 | 01:24:10

Total: 00:07:43

<

I8l Buplyan Bual® Bidz.. Assegas Amegaz.l

00:03:05 | 00:41:04

Total: 00:37:59

i) Gepd Bl Ga Qg e e AL ol 2

00:41:08 | 01:01:42

Total: 00:20:34

L Hall sl g By ) Jz 1183

01:01:42 | 01:17:23

Total: 00:15:41

Ladle L il Ol ) sla 35 ysap) L4

01:17:23 | 01:20:12

The longest
topic is the 1%,
yet it was
excluded
because there
was no topic of

<

13| 01:47:39 Total: 00:02:49 disc:léssion. 'dl'he
s ] B 01:20:12 | 01:25:07 | 2™ and 3
gls Ml vag dodly Seloal 4.5 Total: 00:04:55 topics were
01:25:07 | 01:35:14 bexcludecri] 01:25:07 | 01:31:38
853 a)) Badeal) Blay BN |, 1 jela lojpdai i - slaly .6 . p— ecause the 01:32:14 01:32:54 | 00:09:07
Total: 00:10:07 guestﬁ helflk 01:33:16 | 01:35:14
L L . 01:38:48 | 01:47:09 | most the talk.
Bhkdlen g Bed g 4SH B 50 T Total: 0‘0:08:21
, ; 00:82:2 00:52:26
sl e (olat g . Bgluaa gl 1 00:02:29 | 00:52:26 | 00:49:57
Total: 00:49:57
00:52:3 ro.
14 | 01:27:55 );LA c.)b ge )@M U?‘U‘“ EULGJU aub)&& th 2 9 00:58:35 The |OngeSt
Total: 00:05:56
00:58:3 .
e iabiile 3| B 01:03:16

Total: 00:04:41
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01:03:1 A
s s o it 1sdls 4 6 01:10:46
Total: 00:07:30
01:10:4 | 01:14:05
ol Yge pu sde O Odege .5 6
Total: 00:03:19
00:02:5 o
558 L 1 1 00:04:24
Total: 00:01:33
00:04:2 o,
o s s sl g ke 2 g | 000837 The londest, | 00:0424 | 00:08:37 | 00:04:13
Total: 00:04:13 tOF’;gt'iSttWZS !
00:08:3 .
15 | 00:23:24 s 1) g ot il . e g el s 3 7 | 001439 1 excluded
e because most of
Total: 00:06:02
00172 the talk was held
. . . o :18: over the phone
k_chl @ua& 34)@\)@\ )7'&‘?&'“} LAJC\ Ve Bcjlae uml U_I\;).J? 4 8 00:18:44 with a gF[)JeSt
Total: 00:01:16 '
. . e T 00:18:4 i~
R Qua M\JGJ\,J Wh &l ub(:J‘ pall b‘éd‘uaﬁdd” il 5 5 00:22:56
BCG ol 00:04:11
00:02:2 00:23:48 The _Iongestst
Jsidl loay jad) g pui f yualin) sl .1 3 topic is the 17,
Total: 00:21:25 yetitwas
16 | 00:28:59 00235 excluded
. e b 00:27:56 because the 00:23:57 00:26:55
J‘HAE‘J‘ L“”E‘J‘ Bzl Bgle . "&,’”J“‘” JJ-C 2 RS guest was the 00:27:06 00:27:56 00:03:48
Total: 00:03:59 center.
00:01:4 . The longest 00:01:44 00:07:19
4 00:40:03 topicisthe 6, | 00:07:45 | 00:13:49
17 | 01:48:02 Osopluay Oss s Al s Sadl L bysws W )y spzhi 1 yet it was 00:16:24 00:17:15 | 00:23:54
Total: 00:38:19 excluded 00:20:44 00:21:28
because most of 00:27:52 00:38:14
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the talk was 00:39:45 00:40:03
00:40:0 . held by two
M Baz sl iy G b I 2 3! il gl e 2 3 00:40:44 guests.
Total: 00:00:41
00:40:4 .
Gl il sl a5 Byis) g 3G OBk Ogale S e .3 4 00:49:02
Total: 00:08:18
00:49:0 e
Bledul ey op 5 Buly B By syl < plall ekl 4 2 00:51:56
Total: 00:02:54
00:51:5 A
L ol 5215 L 5 6 01:04:03
Total: 00:12:07
01:04: an.
st lelgll Jual sidl @l sp o mntdy (ud) .6 03 01:30:06
Total: 00:26:03

18

02:07:38

By JGUG'“ E@M\ 5‘."\‘“@‘ G 7’9@ A

00:03:16 | 00:21:23

Total: 00:18:07

Bglaal cila 315 g Lzl Joal s gl o pe A 2

00:29:48 | 00:34:15

Total: 00:04:27

Bk Ol s 2 ad add 250 .3

00:34:15 | 00:41:56

Total: 00:07:41

00:41:56 | 01:09:45

Total: 00:27:49

Bl 5 yepdl b il yal 5 aloial 3is) el 5

01:10:35 | 01:24:00

Total: 00:13:25

il 35 oglgl Cancips 5 sl dadledl dpa o 3 sezea 31l 6
o

01:24:00 | 01:28:15

Total: 0:04:15
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=

<<

00:41:56
00:46:17
00:53:38
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01:06:12

00:45:22
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Bt ol adll @led s M) s Bs .. pusblcgad w7
Glealll 5

01:28:30 | 01:49:56

Total: 00:21:26

laxza JNay Ji . adadlgd Ssosed 2o Bglay 1

00:02:17 | 00:35:05

Total: 00:32:48

EJ}DGA '&_‘;_sbq JQQC\ - dualj&iﬂ\ td\).n dd& E_IUAJJ‘ 2

00:35:05 | 01:01:57
01:14:20 | 01:16:55

The episode
was not
analyzed

because only

==
e

19 | 01:33:09 Total: 00:29:27 two members
g O B g iy sy 6 O By ) Badrad <igai 3| 01:01:57 | 01:04:36 | of the cast were
2yl Total: 00:02:39 present and
. . N 01:16:55 | 01:32:04 | most talk held
Setted e s ! Dsigy B 4 Total 00:15:09 | by five guests.
00:03:02 ‘ 00:31:22 00:03:02 00:03:39
00:04:41 00:05:16
00:06:05 00:08:22
00:09:00 00:13:59
The longest 00:16:05 00:16:25
" " . . topic is the ond 00:16:40 00:17:32 o,
il Sssrmall . o) el o) B | , 18-
e sk drgel gl edBoasdll | ron 00:28:20 yet it was 00:17:51 | oo:1g:05 | 004801
. excluded 00:18:54 | 00:19:17
20 | 01:55:08 because most of 00:19:54 00:20:40
the talk was 00:22:01 00:25:20
held by four 00:26:49 00:27:48
quests. 00:28:42 | 00:31:22
: 00:31:22 | 01:25:42
gl Al s aw L il gaad
i) gl spog aw L. Slusdana) 2 T otal: 005420 ><><
) 01:26:34 | 01:29:16
7y ol ) o lagdad oy By e bl
Jus il e Wt bl 6 B30 3 1 00:02:42
NV 00:15:48 | 00:37:14 .
o sepd Vodds Bgpaj . JiB 5.1 Total 0’0:21:26 Thv?/ ;sp;s(;)tde
21 | 01:52:32 i sy s g L Sospdly 2 00:37:14 [ 01:11:04 analyzed

Total: 00:33:50

IV s2a60 L‘wﬁcn dJ\ eJ.chi Lﬁd\.) Lécn Je .. u.n‘)\d.a.“ 3

01:11:04 [/

because most
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talk was held
by the guests.
The duration of
Total: cannot be the 3" topic
determined could not be
determined; the
video was
corrupted.
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Appendix B

Data Coding

Table B 2: Categories With Brief Definition

Categories Definitions
"Vocabulary Hedges use a code for instances where speakers use
choices™: language to soften their claims or make their

statements less absolute.

Tag questions

use a code for instances where speakers use tag
questions to seek

agreement or confirmation from their
conversational partner.

Empty adjectives

use a code for instances where speakers use
adjectives that do not add any meaningful
information to their statements

Adjective of can be used as descriptors. This arises when they

colours are used to describe or alter an object.

Intensifiers use a code for instances where speakers use words
to emphasise or intensify their statements.

Diminutives use a code for instances where speakers use words
to indicate smallness or affection.

Swear words use a code for instances where speakers use

profanity or vulgar language.

Borrowed items

use a code for instances where speakers use
loanwords or borrow from another language.

"Phonetic features'':

Speaking rate

use a code for instances where speakers speak fast
or slow.

Voice quality use a code for instances where speakers use
variations in their voice quality, such as monotone
or expressive.

Intonation use a code for instances where speakers use
variations in their pitch or tone to convey meaning.

Pauses use a code for instances where speakers use

o Filled pauses: are verbal interruptions or
hesitations that people use in speech as a
sign of nervousness or lack of confidence

e Non-filled poses: are moments of silence in
speech that serve a similar function to filled
pauses.
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Emphatic stress

use a code for instances where speakers use stress
or emphasis to emphasise certain words or phrases.

The length of the
turn

the amount of time a speaker speaks before
allowing another speaker to take a turn.

"Gender
Miscommunication®":

Accommodation

refers to the ways in which individuals adapt their
language or communication style to better align
with the norms, expectations, or preferences of
their audience.

e Convergence refers to the process of
adapting one's communication style

e Divergence refers to the process of
intentionally distancing oneself from the
norms, expectations, or preferences of the
listener.

e Maintenance is the process of maintaining
one's communication style without adapting
to the norms, expectations, or preferences
of the listener. Maintenance is unintentional

Interruption

use a code for every instance where a speaker
interrupts another speaker.

Indirectness

use a code for instances where speakers use
indirect language.

Prestige use a code for instances where speakers use
language that conveys social status or power.
Politeness use a code for instances where speakers use

language to convey politeness or respect. It consists
of two types:

« Positive politeness: By emphasising
friendliness, techniques are meant to avoid
offence.

« Negative politeness: based on avoidance
and assumes that the speaker will impose
on the hearer.
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Appendix C

Table C 3: Data extracted from the episodes concerning Vocabulary choices and Phonetic features
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Episode | Vocabulary | Participants Duration/ Uttrance Analysis Misscommunication
01 selection Exact moment
Empty Yacine (2:27) (13:18) sl The particioants use
adjectives PP empty adjective just
i _ foging their opinions
Samir (5 :36) sk concerning the topic
discussed
Yahia (8:22/8 :24) e
Nassima (14:59) cld
3 Samia (13 :18) ek
%
+ Moufida (7 :05) ol
¢ | Adjective of
& colours
&
<
3 Hedges
= Intensifiers Yacine (2:27/25 :20) las All the penalists use
(6:01) <l intensifier to emphsis that
(15 :39/15 :56) AS) nit everything shared in
Samir (5:33) <l social media istrue and
Yahia 2 :46)/2 :53 <l we should not believe
5:34/7:54/ 8:38) everything we see
(7:55) e
i
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Nassima (4:02) <
(4:29) Exactement
(4 :15/4 :16 8
14 :17/4 :19)
Samia (24:54) <l
Moufida (7 :05/13 :45) las
(7 :10) =
(13:36/14:53)/ <l
Diminutives
Yacine IbloukaBloukitouch Mbloukiya All the particpantsnn
Borrowed / used borrowed items with
items emojis / des exemple / les its types since this show
commandes /sujet/ des series/ | targette all the genration
social media / block and even we use
Samir Tpartagie/ Jamet /itpuki nativised borrowed items
emojis /block in our dialect in every
Yahia Neklachiw day conversation
j'aime / obliger /retard / social
media /les reseau sociaux / la
music / les scenario
Nassima Des séries
une séries -scénarisé
- réseaux social
- les adolescents
npartagie
Samia Scinaryouhet/Telephone/Tsstag

na/ npartagie/blokiwni /tjustifilli
Telephone/L'Instagram/
Publique /Bravo/Facilement
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[Troisieme/restaurant/Bonjour
/Problemes/les crépes(2) /Les

glasses
Moufida Jamet
des jeunes/
contre
Swear words
Tag questions Yacine G Cuspub S s Yacine used tag question | Yacine interrupted

lescommandes

because he needs a
confirmation from
Moufida since she was
talking about influencers
that they have no affect
on people

Moufida since they
was talking about
influencers but this
overlap does not
create a
miscommunication
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Appendix D

T-Test results
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Group Statistics
M/F N Mean Std. Deviation | Std. Error Mean
SR 0 10| 77,8000 7,37564 2,33238
1 10| 76,2000 7,48034 2,36549
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
F | Sig. | t df |tailed)| Difference|ErrorDifference| Lower | Upper
SR Equal
variances |,097 [,759 |,482 19,636 1,60000 3,32198| -5,37922| 8,57922
assumed
Equal
‘r@;'ances 482|17,996 636 1,60000 3,32198| -5,37932 8,57932
assumed
Filled Pauses
Group Statistics
M/F N Mean | Std. Deviation | Std. Error Mean
FP 0 100 23,8000 9,99778 3,16157
1 100 16,1111 3,91933 1,30644
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Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
Sig.| t df |tailed)| Difference|ErrorDifference| Lower| Upper
FP Equal
variances | 4,510|,049 |2,158 17,046 7,68889 3,56337|,17084 | 15,20693
assumed
Equal
‘r@:'ames 2.248|11,044| 044 7,68889 34208723159 | 15,14619
assumed
Non Filled Pauses
Group Statistics
M/F N Mean | Std. Deviation | Std. Error Mean
NFP 0 10(,4000 51640 ,16330
1 10(,7000 ,67495 21344
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Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
F | Sig. | t df |tailed)| Difference|ErrorDifference| Lower | Upper
NFP Equal |
variances |,543 |(,471 1116 18,279 -,30000,26874 -,86461|,26461
assumed ’
Equal
variances -
not 1,116 16,848,280 -,30000,26874 -,86739(,26739
assumed
Emphatic Stress
Group Statistics
M/F N Mean | Std. Deviation | Std. Error Mean
ES 0 10 4,7000 1,63639(,51747
1 10 5,7000 1,94651{,61554
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
F [ Sig. [ t df |tailed) Difference|ErrorDifference] Lower | Upper
ES  Equal | |
variances [,963|,339 1.244 18,230 | -1,00000,80416 2.68947 ,68947
assumed
Equal
variances . .
assumed

Length of Turn
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Group Statistics

M/F N Mean Std. Deviation | Std. Error Mean
0 10 565,10 241,052 76,227
LoT 1 10 551,50 256,567 81,134

Independent Samples Test

Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
F | Sig.| t df |tailed)| Difference|ErrorDifference| Lower | Upper
LoT Equal
variances [,102 |,754 |,122 18,904 13,600 111,325(-220,285 247,485
assumed
Equal
‘rﬁ;'ances 12917,930,904 13,600 111,325|-220,350 247,550
assumed
Number of Turns
Group Statistics
M/F N Mean Std. Deviation | Std. Error Mean
0 100 11,8000 4,18463 1,32330
NoT 1 10 8,3000 3,30151 1,04403
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Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
F | Sig. | t df |tailed)| Difference|ErrorDifference| Lower [ Upper
N Equal
o variances |,304 |,588 (2,076 181,042 3,50000 1,68556| -,04123] 7,04123
T assumed
Equal
o eEs 2,076(17,075/,043 |  3,50000 1,68556( -,05502| 7,05502
assumed
Empty Adjectives
Group Statistics
M/F N Mean | Std. Deviation | Std. Error Mean
EA 0 10 2,6000 2,27058(,71802
1 10 3,0000 2,00000],63246
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- | Mean Std. Difference
F | Sig. | t df |tailed)|Difference|ErrorDifference| Lower | Upper
EA Equal |
variances |,938 |,346 418 18,681 -,40000(,95685 -2,41026| 1,61026
assumed ’
Equal
variances -
not 418 17,718|,681 -,40000(,95685 -2,41256| 1,61256
assumed
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Hedges
Group Statistics
M/F N Mean | Std. Deviation | Std. Error Mean
HED 0 10(,6000 ,84327 ,26667
1 10,4000 ,69921 22111
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
F [ Sig. | t df |tailed)|Difference|ErrorDifference| Lower | Upper
HED Equal
variances |,929 (,348 [,577 18,571 |,20000 ,34641 -52778|,92778
assumed
Equal
‘rﬁ;'ances 577|17,403 571 |,20000  |,34641 -52957|,92957
assumed
Intensifiers
Group Statistics
M/F N Mean Std. Deviation | Std. Error Mean
INT 0 10 7,4000 2,50333(,79162
1 10 6,3000 2,49666(,78951




Independent Samples Test
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Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
F | Sig. | t df |tailed)|Difference|ErrorDifference| Lower | Upper
INT Equal
variances [,001 [,970 |,984 18],338 1,10000 1,11803(-1,24890| 3,44890}
assumed
Equal
o 084/18,000[,338 | 1,10000 1,11803|-1,24890| 3,44890}
assumed
Nativied Bl
Group Statistics
M/F N Mean | Std. Deviation | Std. Error Mean
N BI 0 10 5,7000 3,94546 1,24766
1 10 3,4000 1,83787(,58119
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
F |Sig.| t df |tailed)| Difference|ErrorDifference| Lower | Upper
N Equal
Bl variances | 4,200[,055 (1,671 14,112 2,30000 1,37639| -,59168| 5,19168
assumed
Equal
xg;'ances 1,671/12,730,119 2,30000 1,37639| -,67993| 5,27993
assumed




Non-nativised Bl

Group Statistics
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M/F N Mean Std. Deviation | Std. Error Mean
NN Bl 0 10 17,6000 9,89051 3,12765
1 10 8,0000 5,31246 1,67995
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
Sig.| t df |tailed)|Difference|ErrorDifference| Lower | Upper
NN Equal
Bl variances | 2,286(,148 (2,704 18/,015 9,60000 3,55027| 2,14115 17,05885
assumed
Equal
‘rﬁ;'ances 2704/13.794,017 | 9,60000 3,55027| 1,97474) 17,2252
assumed
Code switching
Group Statistics
Std. Std. Error
M/F N Mean Deviation Mean
CS 0 10 22,1000 11,70423 3,70120
1 10 18,7000 6,27252 1,98354
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Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
F | Sig.| t df |tailed)| Difference|ErrorDifference| Lower | Upper
CS Equal
variances | 7,011{,016 |,810 18,429 3,40000 4,19921(-5,42221| 12,22221
assumed
Equal
‘rﬁ;'ances 810/13,776| 432 3,40000 4,19921-5,62017] 12,42017
assumed
Jargon
Group Statistics
Std. Std. Error
M/F N Mean Deviation Mean
CS 0 10 6,0000 5,69600 1,80123
1 10 6,38000 6,46013 2,04287
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Independent Samples Test

Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. Interval of the
(2- Mean Std. Difference
F | Sig.| t df |tailed)|Difference|ErrorDifference| Lower | Upper
CS Equal |
variances |,223 |(,643 294 18,772 -,80000 2,72356| -6,52199 4,92199
assumed ’
Equal
variances 1
not 204 17,722,772 -,80000 2,72356| -6,52843 4,92843
assumed
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Appendix E
Detailed Results
Table E1

The distribution of Rising Intonation (RI) among panelists in the entire episodes

E MH MP1 MP2 FP2 FP3 FP1
1 0 0 0 0 0 0
2 0 0 0 0 0 0
4 1 0 0 0 0 0
5 1 0 0 0 0
6 0 0 0 0 0 0
7 0 0 1 0 0 0
8 0 0 0 0 0 0
9 0 0 0 0 0 0
10 0 0 0 0 0
12 0 0 0 0 0 0
13 0 0 0 0 0 0
14 0 0 0 0 0 0
15 0 0 0 0 0
16 0 1 0 0 0
17 0 1 0 0 0
18 0 0 0 0 0
20 0 0 0 0 0

Total 5 0
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Table E2

Details of Length of Turns and Counts in Entire Episodes for Male Panelists

EP Nassima Samia Moufida
Total Turns  Turn’s Total Turns  Turn’s Total Turns  Turn’s
Length Count  mean Length Count  mean Length Count  mean
(Seconds) (Seconds) (Seconds) (Seconds) (Seconds) (Seconds)
01 205 5 41 303 4 75.75 167 3 55.6
02 162 2 81 285 3 95 102 2 51
04 143 3 47.6 275 2 137.5 141 1 141
05 199 2 99.5 353 2 176.5 292 2 146
06 82 2 41 206 2 103 163 2 815
07 74 3 246 129 1 129 108 2 54
08 149 4 37.25 14 1 14 196 3 65.3
09 182 3 60.6 244 3 81.3 291 4 72.75
10 561 10 56.1 242 3 80.6 240 2 120
12 135 3 45 272 3 90.6 156 3 52
13 84 1 84 69 1 69 55 2 27.5
14 220 5 44 388 3 129.3 515 7 73.57
15 39 1 39 23 1 23 23 1 23
16 16 1 16 32 2 16 23 1 23
17 89 3 29.6 197 6 32.8 468 6 78
18 266 4 66.5 139 3 46.3 166 2 83
20 102 3 34 171 6 28.5 223 6 37.2
Total 2708 55 / 3342 46 / 3329 49 /
Mean / 3 62.83 196.6 3 78.1 195.8 3 69.7
Total Length of Females Turns 9379 Female’s Turn Length Mean 70.21

Total Count of Females Turns 150 Female’s Turn Count Mean 3




Table E3

The use of Code Switching among participants

Episode
01

Vocabulary
selection

Participants

Uttrance

Code switching

Yacine

life style f le mon de complet
life style Des familles trées
riches f le Monde En est
d'accord quelques les
influenceures w les
influenceuses

tresbien

Des cas

Alaise

30secondes

bien sur

Le méme

Est ce que

Samir

la méme chose non nonnon
Et tout c¢’est Clair c’est ¢a
4Seasons

Malgrerahi f
blocklesstoryte3ccCoucou
Mais mn scandalesscandales

Yahia

A ce point A ce point
Rahoum retard
Parce que
Bon(2)

Jamais
D’accord

Parce que
Bien

Nassima

-Parce que c’est une réalité

- tu créai une vie

-s’avons mieux

- mais je suis contre
partout dans le monde
-sur un plat forme

- sur une chaine télévision
- Mais

-une structure marketing
-je suis obligé
-parce que
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-ils sont pas comparé quelque s’ave
dire influenceure

-il peut étre un artistique
Exactement

Pardon

Samia

Toujours active f les
réseauxsociaux collaboration et
tout en panne b tomobile loin de
3liet tout Par curiosités
Alors
Est-ce que d’accord toujours
Alors
Oui
donc
Parce que
_3 million
2 millions
vraiment
par contre
Et la preuve Je ne sais pas

Moufida

Géteau f les frigidaire C’est non
Saye
Méme

Puisque
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Table E4

The use of foreign words

Episode

Fr FW

En FW

20
Total

PO OO0 0O O0OPFrRPOWORMROPFPLP OO

~NO MNP OO0 O0OO0OPFRPOO0OO0OONOORKR T

PO OO0O0000D0D0D0O0OO0OFroOoO0oOoOOo Z

NP, OFRP OO0 000O00O0O0O0OCOOl T
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Foreign words are terms or vocabulary originating from languages other than the native

language of the speaker or the language being primarily used in a specific context. These words

are adopted from other languages and may retain their original form, pronunciation, and meaning

(webster dictionary 2003).



Table E5

The use of Jargon

149

Episode Vocabulary Participants | Duration/ | Uttrance
01 selection Exact
moment
Jargon Yacine L’engagement des publicités
/Les stories
10millional
million 500k 600k3k
Samir Les fans
Yahia
L’engagement Buzze
Des stories
Les stories
Nassima -buzze
Dislike
- les abonnes (2)
-youtubeur
Samia F
Les abonnés L'émissions les
stories
les publications300k
23j'aimes J'aimes
Moufida lesabonnes Story
1’émission les pubs
Foreign Yacine
words Samia
Yahia
French | Nassima
words Samia
Moufida
Yacine
Tg:&ssh Samia
Yahia
Nassima
Samia
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Moufida

"jargon™ following Trudgill's (2003) definition. This term is used by individuals who are not
involved in a particular activity to describe the specific language used within that activity. When
this term is employed, it suggests that the vocabulary associated with the language style is

excessively intricate and difficult to understand.
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Table E6

The distribution of interruption based on phonetic features

Episod Yacine Samir Yahia Nassima Samia Moufida
e
1 M F M F M F M F M F M F
1 1 0 1lLoT 1* 1llo 1* 1lo 1* 1 1* 1
LoT LoT T T LoT LoT
1FP 1*
2*
2 M F M F M F M F M F M F
1* 1* 1 0 1* 1IFP 2* 0 1* 0 2% 0
* 1EM
1Lo
T
1*
4 M F M F M F M F M F M F
1Lo 2LoT 1 1LoT 1Lo 1* 1*  1lLo 3* 0 1Lo 1lLo
T * T 1Lo T 1lLo T T
1* 1* T T
5 M F M F M F M F M F M F
1* 3* 0 0 0 0 0 0 0 2*
1Lo 2LoT
T INF
P
1FP
6 M F M F M F M F M F M F
1* 0 1 0 1* 2* 1* 0 1* 1lo 1* 0
* 1llo T
T
7 M F M F M F M F M F M F
2* 1* 0 1* 0 0 0 0 3* 0 1* 0
1FP
1Lo
T
8 M F M F M F M F M F M F
1* 0 0 INF O 1* 0 0 0 0 0 1*
9 M F M M F M F M F M F
2* 2* 1 2% 0 4* 1 1* 1* 1* 0 0
*
10 M F M F M F M F M F M F
0 1* 0 2* 1F 2* 0 0 0 1*

1LoT P
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INF
P
12 M F M F M F M F M F M F
1* 1* 0 O 0 2% 0 0 0 0 2* 0
1LoT
13 M F M F M F M F M F M F
0 1* 0o 1* 0 0 0 0 1lo O 0 0
T
14 M F M F M F M F M F M F
1* 0 0 O 1* 4* 0 0 0 0 1* 1*
15 M F M F M F M F M F M F
0 0 0 O 0 0 0 0
16 M F M F M F M F M F M F
0 0 0 O 1 1IFP 0 0 1Rl O
RI
17 M F M F M F M F M F M F
2* 2* 0o 2 1* 0 0 0 0
1RI
18 M F M F M F M F M F M F
0 2* 0o 1* 1lo O 1*
T
20 M F M F M F M F M F M F
2Lo 3FP 1 1* 1* 1FP 1FP O 0 1FP
T * 1FP
7 LoT (male) 12 LoT (female) 4 LoT (males) 6 LoT(female)
Total 1 FP (males) 7 FP (female) 2 FP (males) 3 FP(female)
0 EM (male) 1 EM (female) 0 EM (male) 0 EM (female)
0 NFP (male) 3 NFP (female) 0 NFP (male) 0 NFP(female)
1 RI (male) 0 RI (female) 2 RI (male) 0 RI(female)

0 SR (male) 0 SR (female) 0 SR (male) 0 SR (female)




153

Résumé
Dans le domaine de la langue et de la communication, I'influence du genre est reconnue depuis
longtemps comme un facteur fagconnant le comportement linguistique et les schémas
d'interaction. Dans le contexte des émissions télévisées, comprendre le réle du genre dans la
sélection et la performance linguistiques est particulierement pertinent. Cette étude explore le
paysage linguistique de I'émission Algéerienne The Weekend Show afin d'analyser les choix de
vocabulaire et les caractéristiques phonétiques utilisés par les participants masculins et feminins.
En examinant ces aspects linguistiques, I'objectif est de mettre en lumiére le langage utilisé par le
panel de I'émission et d'explorer comment ces différences peuvent entrainer des problemes de
communication. Cela est réalisé en choisissant soigneusement les épisodes et en extrayant des
données a l'aide d'une approche de recherche descriptive, en utilisant un échantillonnage délibéré
pour sélectionner The Weekend Show, et en utilisant I'analyse de contenu. A travers I'analyse des
résultats, plusieurs conclusions clés ont émerge. Tout d'abord, des différences observables ont été
identifiées dans le discours des hommes et des femmes, en particulier dans l'utilisation des
caractéristiques phonétiques et des choix de vocabulaire, qui sont influencés par divers facteurs.
En revanche, I'absence de pauses remplies et I'utilisation d'intensificateurs présentent une
signification qualitative, suggérant des variations notables dans les styles de discours et
I'influence du sujet abordé. De plus, ces différences peuvent entrainer des problémes de
communication, principalement des interruptions. Enfin, l'utilisation d'un langage émotionnel et
collaboratif chez les femmes et d'un langage dominant, assertif et compétitif chez les hommes

perpétue les stéréotypes de genre.

Les mots clés: genre, choix de vocabulaire, caractéristiques phonétiques, comportement

linguistique, schémas d'interaction, émissions de télévision, stéréotypes basés sur le genre.
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