


 



 

 

Abstract: 

The objective of the current study was to determine the role of intellectual capital, 

including its components of human capital, structural capital, and customer capital, in 

achieving competitive advantage across different dimensions such as cost, quality, innovation, 

flexibility, and time. To achieve this, a questionnaire was used as the main data collection tool 

from a sample of 70 individuals. The collected data was analyzed using statistical analysis 

software (SPSS) and statistical processing methods such as mean, T-test, and simple 

regression. The study yielded a set of result are ; 

- Belghith Grand Mills possesses both intellectual capital and a competitive advantageة 

- The various components of intellectual capital have an impact on achieving a competitive 

advantage for the studied organization. 

Key words : Small and medium enterprises, intellectual capital, competitive advantage, . - 

Belghith Grand Mills.
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 بينو  ،احتميت قلبها دفئ فيو  ،كبرت يديها بين التي إلى
 عطائها ومن ،اختبأت ضلوعها
 تنفست وجودىا وفي ،ارتويت
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 النضالو  الكفاح رمز ،تربيتي أحسن
 " عمره في الله أطال أبي "
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